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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by Marvin E. Helgesen 


Marvin E. Helgesen 
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ou 
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calling list 
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mation 


not 


of Janesville, Wisconsin 


_ this one in 1939 











this one in 1952 


and both were delivered in Gross Mounts 


on our 


write us for 


in 


detail 


“| started business 


in Mansfield, Ohio in 
1934. Right after | graduated from high 
school in 1931 1 went to work in a studio 
to learn the business. This was really my 
first contact with Gross Mounts. The man 
| learned from was a rather fussy photo- 
grapher, as some photographers are, and 
used Gross mounts exclusively. When it 
came to buy mounts for my own 
business, | naturally waited for the Gross 


time 


salesman. And that was as smart a thing 
did. 


as | ever 


“The quality of Gross mounts is tops. | 
have been using one particular 
my than 10 years and it's 


still my best seller. | have no doubt that 


style in 
line for more 
and 
year | 


it will go on for many more years 
the 


mounts 


look as much in style as 


started using it. Gross give my 


portraits that extra something that makes 


them look twice as good as they really 
ore. 

“Another thing | continue to marvel at 
genius for selecting top men to 
represent you. My particular representative 
from Gross is Foby Herrick. He really is 
not a representative or salesman to me, 
but a friend of long standing. When we 
get his card the date he 
plans to spend the rest 
of the day and evening with him. I'm 
sure this is not just my opinion alone but 
of literally hundreds of photographers like 
me. Foky, along with Bob Gross and Mr. 
Oliver Gross the boss, are constantly pass- 
ing along new ideas which | have used to 
good advantage. 
ization is in 


is your 


stating will 


arrive, we make 


Everyone in the organ 
racing their 
every minute of the time for our 
as well as their own.” 


MARVIN E. HELGESEN, M.Ph. 


there motors 


good 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS 
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For highest speed with 
tungsten light--choose 
Ansco Triple S Pan! 


— a 


JOU’LL find this fastest 
of all Ansco high-speed 


a 


hlms is especially advan- 
tageous for portraiture un- 
der conventional studio 


lighting. Ansco Triple S Pan 
has a tungsten exposure in- 
dex of 160 which permits 
short exposures at small 
diaphragm openings. 

This modern panchroma- 
tic emulsion brings together 
a grouping of characteris- 
tics which give’ unusual 
“depth” to negatives, and 
clear-cut delicate halftones. 
Thousands of professionals 
have found Ansco Triple S$ 
Pan to be an_ excellent 
choice for portrait photog- 
raphy. 

Load a few holders with 
Triple S Pan, and see fo 
yourself how much this fine 
hlm has to offer! 

ANSCO, Binghamton, 
N. Y. A Division of General 
Aniline & Film Corpora- 
tion. “From Research to Re- 
ality.” 


Ask for Ansco Triple S Pan Film 








Sage ROBERT GOULD, sales manager 
Mobo Toys Inc., New York City 


HREE-DIMENSIONAL REALIST pictures in full, 
natural color have unusual sales impact. That's 
why Mobo Toys Inc. equipped its salesmen with a 
light, compact set of REALIST slides and viewer, 
Mr. Gould reports “sensational” results — includ- 
ing opening new jobber accounts and stimulating ; 
the eatin national sales force. asa pean eee td 


Salesmen like REALIST sales kits because the pic- 
tures are so true to life their prospects can study 


e 
every detail of the product, What's more, REALIST 
pictures always get the undivided attention of buyers. srento|} ( dl : S [ 
Commercial photographers are building profit- 
able businesses taking stereo pictures with the THE CAMERA THAT SEES THE S4ME 48 YoL 
REALIST Camera. For free, informative folder on °°" ** Omer ROL Nes mre. RE ate: 
Commercial Applications of Stereo-REALIST” 
write Davin WHITE Co., 375 W. Court Street, 
Milwaukee 12, Wisconsin 


Cameras, Viewers, Projectors, and Accessories 


‘ 13) :. are products of the David White Company, 
Reotot 


Milwaukee 12, Wisconsin. 








NEW, LOW-COST REALIST HANDI-VIEWER 


Commercial stereo users can now effect 

their sales ith the Reatist H i-V t 

price is | quality high. The Handi-Viewer has the same 
, same brilliant ninating system .. . same picture s1z¢ 
ST61 REALIST Vie 


ar Focussin 


REALIST 
Handi-Viewer 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, ete. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











M@ The National Assn. of Photog. Mfrs., whose head- 
quarters are in New York City, at their mid-year annual 
meeting elected the following officers for 1952-53: 
Robert E. Lewis, Argus, Inc., Ann Arbor, Mich., pres.; 
James Forrestal, Ansco, Binghamton, N. Y., vice-pres.; 
Harold J. Graves, Sawyer’s, Inc., Portland, Ore., vice- 
pres.; Willett R. Wilson, Westinghouse Lamp Div., 
Bloomfield, N. J., vice-pres.; H. A. Schumacher, Graflex, 
Inc., Rochester, treas. Also on the board as directors 
are: George C. Connor, Sylvania Electric Products Co., 
New York City; J. B. Copenhefer, Brown-Forman Indus- 
tries, Louisville; W. Hartley Harrison, Harrison & Harri- 
son, Hollywood. William C. Babbitt continues as exec. 
mgr. 


M The Eastern District Virginia Prof. Photog. Assn 
elected as new officers at a meeting in Ocean View on 
June 22: R. V. Fischbeck, pres.; Hugh Tribble, vice-pres.; 
W. H. Skeeter, treas.; Mrs. Dorothy Smith, sec., all of 
Norfolk. Their plans for the year include: a) Organiz- 
ing at one of the local Boys’ Clubs a camera club; 
t) Giving retouching and coloring instructions to bed- 
ridden veterans at the local hospital; c) Preparing and 
showing a window display portraying the evolution of 
photography and later passing it on to other cities. 
An ambitious program and one well calculated to 
raise professional photography in the esteem of the 
public. 


@ On July 6 in Tampa, at a board meeting of the 
Florida Photog. Assn., plans were made for the fall 
conference Oct. 12 at the New Florida Hotel, Lakeland. 
James Jernigan of Ocala and Robert Kohn of Miami 
will discuss the sales possibilities of stereo, in the 
morning. Following a luncheon of fried chicken six 
outstanding Florida photographers (portrait and com- 
mercial) will conduct a print clinic and then Miss 
Harriett Shepard of Hialeah will present a plan for 
introducing the work of competent Florida photographers 
to the Northern market. The dates and place for the 
1953 convention were also established: May 14-16 at 
the Tampa Terrace Hotel, Tampa. 


M On May 21-22 in Portland the Maine Prof. Photog 
Assn. held its 3rd annual convention with 120 regis- 
tered, many from other states, and 115 prints entered 
for competition. The program included William Gerdes, 
M.Photog., West Haven, Conn.; Lovis Garcia, M.Photog., 
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cost of retouching! 


(“GIFTATES”) 


REG. U.S PAT. OFF. 


Hela! Hela! 


Is the daily cry of the average 


Portrait Studio: 


“We are not selling a sufficient 


#99 


number of portraits to justify the 


@ An Inscription service on Acetate, termed 


““GIFTATES”, has been devised to cor- 


rect this condition. 


Important days and events in the course 
of the year when Gift Giving would be 
appropriate are neatly inscribed on the 


Acetate sheeting. 


These are available in 8x10 — 5x7 — 


4x5 sizes. 


trait delivered to protect and — 
important — direct the portrait fo 


@ “GIFTATES” are placed over each por- 


more 
r pre- 


sentation as a complete Gift without 
embarrassment to the giver or receiver. 


Mi “GIFTATES” are sold through 


your 


Dealer — if not, write us giving his 


name and address. 


Wi “GIFTATES” will definitely sell 


portraits from the same negative. 


more 


lalfer ' | | ce abe 


MAKERS OF QUALITY 
MOUNTINGS SINCE 1884 
EAST HADDAM, CONN. 


O. 





The House That Helps 


The Profession 
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The Cover Picture 


Our cover this month is reproduced from a 
Kodachrome by Louise Dahl-Wolfe of New York 
City. It was made for the American Viscose 
Company of that city to illustrate a full page 
advertisement which appeared in several national 
women’s magazines; in fact with not a great deal 
of type imprinted on it, it was the full page. 
The plates have been trimmed considerably to 
fit our smaller space. The model is wearing an 
afternoon dress by David Levine, featuring a 
Bloomsburg fabric of Avisco rayon. 











Scranton, Pa.; Lee Herrington of Kodak; Lester Kubiac, 
Hon.M.Photog., of Photogenic Machine. Russell and 
Phillip McKeen, Haverhill, Mass., and Carleton H. 
LaPorte, M.Photog., (our own portrait critic) made up the 


| print jury. Honorary life memberships were conferred 
| upon Messrs. Gerdes, Kubiac and Herrington. New offi- 


cers are: William Perry, Bangor, pres.; C. Holmes 


| Gardner, Houlton, Ist vice-pres.; Oz. Braadland, Water- 
| ville, 2nd vice- pres.; Don Favor, Brunswick, 3rd vice- 
| pres., Mrs. Joseph Skinner, Portland, treas.; Miss Ade- 
| laide Anderson, Lewiston, sec. Portland will also be 


the location for the 1953 convention though dates are 
not yet established. 


| Ml it seems that the Industrial Photogs. of America are, 


after much spade work by the original group (George 
Kinsley of C. & E. Marshall Co.; Stanley J. Pick of 
Link-Belt Co.; Charles Soukup of Ford Aircraft; L. 


| Surkamer of Bell Telephone Co.; William C. Wilke, Jr., 
| of Crane Company; |. L. Merry of Liquid Carbonic Co.) 
| definitely in business and, with 50 members already 


signed up, ready for more. On page 61 (we wanted 


| to give the picture more space than was available in 
| this department) we show the group who attended 
| their first dinner-dance at the Furniture Club in Chi- 
| cago on June 8. Many, due to vacations, could not be 


present. Officers are H. H. Gibson of Illinois Central 
Railroad, pres.; Mr. Merry, vice-pres.; Martin Doot of 
Visking Corp., sec.-treas. 


| M@ The 1952 “Workshop Convention” of the Wisconsin 
| Prof. Photog. Assn. which took place in Milwaukee 
| July 6-9 had many innovations on the program. First 


the jury judged the prints publicly on Sunday after- 


| noon. Harold Guthman, M.Photog., Chicago; Mrs. Jeanne 
| Lindquist, M.Photog., Decatur, Ill., and Gerhard Bakker 
of Milwaukee, had charge of the portraits, while Del. 
| Long, M.Photog., and George Wright, both of Chicago 


handled the commercial prints. Then Victor Anderson 
of Kaukauna spoke on “How to Photograph the Diffi- 
cult Face.” Monday opened with a “Battle of the 
Experts’ during which eight top-notch Wisconsin photo- 
graphers took turns portraying different types of sub- 
jects under two different lightings — incandescent and 





-LESS CORROSIVE TO 


SM akinck rodt 


Bel STAINLESS STEEL TANKS! 


SHELF LIFE INCREASED 
FROM 10 TO 24 MONTHS! 


In laboratory tests, improved JIFFIX produced only nominal 
corrosion on type 302 stainless steel. In this respect it was superior 
to the older JIFFIX formulation and to ordinary acid-hardening 
hypo. Corrosion on type 316 stainless steel was negligible. 

Also the improved JIFFIX now has a 140% longer shelf life. 

Yet, it is just as fast, effective and economical as ever. 

No weighing or mixing of chemicals... just dilute with water and 
use. JIFFIX is 3 to 4 times faster than hypo on pan and ortho 
film... twice as fast on process film. It fixes from 1], to 2 times 
more film per gallon than ordinary fixer. 


JIFFIX is even more economical when used for fixing films 
for engraving and lithography. It gives excellent results diluted 
up to 11 times! 


Hardener is bottled separately for your convenience in “tailoring” 
film hardness. 


ORDER FROM YOUR DEALER TODAY! 


C Ifatlinckrodt? 


MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N. Y¥. 








CHICAGO CINCINNATI CLEVELAND LOS ANGELES MONTREAL PHILADELPHIA SAN FRANCISCO 


Manufacturers of Medicinal, Photographic, Analytical, and Industrial Fine Chemicals 
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speedlight. Each had 15 minutes to set-up, pose and 
make his exposures and the resulting prints were 


Ht ERE’S : shown before the close of the evening print criticism. 


Five different “Workshops” were going on simultan 


HOW | eously on each of three separate days, covering: 


| camera room technique, coloring, retouching, print 

® | making, business. Members did actual work in each, 

IDEL/} y coloring the same print as the instructor, retouching 
| negatives on a machine or by hand. Actual negatives 


HOLDERS | were made during the camera room sessions and the 


| print making classes were held at three local studios 

HELP YoU i | under direction of technical representatives from Kodak, 
e | Ansco and Du Pont 

1. Fast, smooth and easy to load Marvin A. Snow of Ansco covered the cost angle 

2. Film seats itself in the dark with a talk on “Watch the Curve.” In an open forum 

3. Guaranteed 100% light-tight entitled “Passing the Buck’ an engraver, a photo-offset 

4. Lightest in weight of any holder printer, a publisher and a newspaper editor discussed 

5. Film lies flat in focal plane | different types of prints needed for varying methods 

6. Ruggedly built—beautiful finish of reproduction. “Posing for Profit’ was the subject 

7. and compare these prices! presented by Fred Church of Kodak. At the annuol 

WHY PAY MORE? luncheon Gibbs Allen of the A. O. Smith Corp., Mil 

List: 5x7 $4.80, 4x5 $4.15 waukee, talked on “Public Relations.” At the annual 

At All Leading Dealers! Ask for Yours Today! banquet Life Memberships were presented to Max 

Write Us for FREE Illustrated Booklet. Green, M.Photog., Edward Fox, M.Photog., and August 


Heinemann (his in absentia because he was vacationing 


. in Europe), all of Chicago. Gilbert Mayer, M.Photog., 
Milwaukee, received a trophy for “meritorious service 





MANUFACTURING COMPANY to the profession and the association” because of his 
5147 W. Jefferson Blvd., Los Angeles 16 | retirement from the board after seven years of service 
and Donald Horn of Green Bay received the past pres 
ident‘s medal. The new board comprises: Al. Rippe, 
Watertown, pres.; John H. Keel, Marshfield, Ist vice 


Cal. Fixing pres.; Philip A. Troiano, Jr., Milwaukee, 2nd vice-pres.; 


| Lionel Lewis, Racine, treas.; Ed. Block, Beaver Dam, 

= VA sec., with, as directors: Ed. Curry and Aida Price of 
Costs HZ oe | Milwaukee; Marvin A. Helgesen, M. Photog., Janesville; 

, | J. Carleton Heller, Manitowoc. For this very detailed 


@ TAMCO Silver Collectors constantly re- | report we are indebted to im. “anyon, whe went on 
move harmful silver from your fixing bath | to explain that (realizing the limitations on our space) 
— prolonging life of chemicals — keeping 
standard hypo or ‘‘fast-fix’’ fresh and fast | ; “ : 
working 1/3 longer! those who took part in the program. Certainly this 
TAMCO units reclaim up to $1.50 per | report shows what any organization can accomplish 
gallon in silver which we buy from you! if it has a group of officers more interested in work 
Size ‘‘A’’ TAMCO Collectors for print | ing for the membership than in publicizing themselves, 


it tank: ‘ Postpaid. . . P . : . . 
Sheath cong age Bho’ nes | and gifted with a bit of imagination. We might add 
| 


charge each time, | that Mr. Mayer was the convention chairman. 


he was not attempting to include the names of all of 


MH Add to the many local groups in California the 


wire recently organized Imperial Valley Prof. Photogs. Guild 


FOR FULL SILVER COLLECTORS which, on July 1, elected as officers for the ensuing 


DETAILS! “| an year: Mrs. Helen Lyle, Brawley, pres.; James Schofield, 


El Centro, vice-pres.; Louis J. Gesler, Brawley, sec.-treas 
STATES SMELTING & REFINING CO, 


Temporarily, and this is always good policy until an 
615 VICTORY ST. @ LIMA, OHIO 


organization is well on its feet, they are stressing the 





social side at their meetings. 





EVENTUALLY 
Why Not NOW? M The Tennessee Prof. Photog. Assn. held their second 
Slickest Thing You Ever Used | annual convention at Memphis July 13-14 with 140 
NICHOLS BABY POSER | registered, 116 attending the banquet and a total by 


Write For Free Circular | now of over 150 members, excellent progress for a 
or Send Check $14.50 


two-year-old organization in a state not too heavily 
325 Mill St. Bristol, Pa. y ° 


populated from the professional photographic stand 
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The right film and the right paper for your 


Fall Social Season 


Du Pont High Speed Pan Film 


and Du Pont “Varigam” Enlarging Paper 


It’s a new season . . . a gay season that stirs the imagina- 
tion. A new social whirl begins. Schools open. The spot- 
light’s on sports afield . . . dinner dances. . . parties... 
club meetings . . . social affairs . . . all are well worth a pic- 
ture record. 

It’s a new sales opportunity for you, because what’s 

more natural than keeping a picture story of these good 
times? 
Load up with Du Pont High 
Speed Pan Film—Type 428. 
It’s an ideal all-purpose sheet 
film. You can always count 
on it for the results you want 
outdoors from daybreak to 
dusk and indoors any time 
with synchronized flash or 
strobe lighting. Its speed 
(ASA: 160daylight, 125tung- 
sten) ... long scale... tonal 
range and wide exposure lati- 
tude capture everything the 
subject offers. 


And for prints that sparkle. . . 
count on Du Pont ‘“‘Varigam’”’ 
variable contrast enlarging pa- 
per. It brings out the best in 
every negative .. . thin or dense. 
When shots are unposed—such 
as those with flash or strobe 
lighting—‘‘Varigam”’ readily 
enables you to control the con- 
trast .. . soften the foreground 
... cut harsh shadows . . . build 
up detail in backgrounds. You 
can get more even distribution 
of detail and a better balanced 
print from every negative. Re- 


member—top-quality prints lead to re-ordersand more profits. 

As you swing into the fall sports and social season of picture 
making... why not decide now to deliver the very finest prints 
you can produce? Du Pont High Speed Pan Film and “‘Vari- 
gam’’ paper are a happy combination that will help you ac- 
complish the most gratifying results—easily. Try both. E. I. 
du Pont de Nemours & Co. (Inc.), Photo Products Dept., 
Wilmington 98, Del. In Canada: Consult your photographic 
dealer or Canadian Industries, Ltd., Montreal. 

















CUPID 


030% ANnDIVEa23 a7 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 
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BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of one with 
America’s most beautiful baby shoe bronzing . . . no 
inventory to carry. Cash in on big Christmas demand. 
FREE Miniature bronzed baby shoe . gorgeously 
plated by the original BRON-SHOE Process. 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. *,)5,.0°°3,. 


Columbus, Ohio 











BANISH DARKROOM GREMLINS 
” iP. nse 


with the NEW, 
IMPROVED 


Electricity 
FZ, 


‘T 


e New ultra-modern, functional design 
© Polished stainless steel Polonium housing 
e Ebony enamel handle 

y Fits user's fingers—insures proper use 


Eliminate those gremlins of the 
darkroom, static electricity and 
dust, once and for all with Static- 
master. Save that valuable time you 
formerly used for print spotting 
and opaquing for more profitable 
tasks in your studio or lab. Remem- 
ber, one brushing action with 
Staticmaster over the film or -sur- 
face to be cleaned, simultaneously neutralizes the surface and 
removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


Professional 
3” size 


o>! 
x= St 
it cael ere 
(a 
Buy Staticmaster at your local photographic dealer's 
or sent postpaid if cash with order. 


CLEAR PRODUCTS C 


ail 
SSS 


10179 East Rush St. 
* El Monte, Calif. 
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point. The new officers are: C. N. Orman, Columbia, 
pres.; Henry Schofield of Nashville, John W. Tallent 
of Knoxville and William Carrier of Memphis, 

presidents; D. E. Dickerson, Shelbyville, sec.-treas. 
program included: G. J. Shrader, M.Photog., 

Rock, Ark.; Mrs. Edna Ruth Woolwine, 
A. C. Keiley, Birmingham, Ala.; Jack Emslie of Kodak; 
George Ambrester, Tupelo, Miss.; H. Harold Woolwine, 
M.Photog., and Spotswood Foster of Du Pont. 


vice 

The 
Little 
Jackson, Miss.; 


HM Members of the Commercial & Press Photog. Assn 
of Canada held their 50th general meeting in the Club 
One-Two in Toronto on May 19, with 47 in attendance, 
and their 51st on June 9 in the Lighting Institute of 
Canadian General Electric (no doubt it’s much similar 
to the G-E Lighting Institute at Nela Park right here 
in Cleveland) with 76 present. On May 26 the Hamilton 
branch met in that city and elected as officers: Lloyd 
Bloom, chrm.; Philip Aggus, vice-chrm.; Jon Nestor, 
treas.; Murray Laws, sec. From May 16 to June 30 
C.A.P.P.A.C. added 14 new members. 


@ On July 22 the Chicago Assoc. Photogs. staged, for 
the first time, a golf outing at the Nordic Hills Golf 
Club. Fifty attended and 23 valuable 
playing and door prizes contributed by photographic 
dealers and manufacturers of the Chicago area. 
such a success that from now it will become an annual 
event though, this being a the 
ladies will permit that remains 


competed for 
It was 
stag affair, whether 
condition to continue 
to be seen. 


HM The 1952 convention of the Photog. Assn. of Ne 
braska (called a “School and Study Clinic’) brought 
a record attendance of 257 to Omaha on July 20-22. 
Glen Worley, Alliance, took top honors in the picture 
which drew entries from five states, by ac 
quiring the highest total of points for his six prints. 
The program included: Meyers A. Cornelius, Cr.Photog., 
Tulsa; Marvin Snow of Ansco; Frank Pechman, M.Photog., 
Appleton, Wis.; Miss Charlene Hillwertz, Chicago; Fred 
Church of Kodak; Ll. A. Tompsett, M.Photog., South 
Bend, Ind. The new officers are: William P. Morsman, 
Falls City, pres.; Mr. 
Ord, treas.; Carl E. Landgren, Schuyler, 
board of directors are: M. D. Taylor, 
Al. J. Werthman, Hartington; Ed. 
Island; Alvin Duis, M.Photog., Sidney; 
Beatrice. 


Worley, vice-pres.; Ed. Swopes, 
On the 
Madison, chrm.; 
Grand 


Harry Skinner, 


sec. 


Vieregg, 


M The Cornbelt Photogs 
organized in 


are a new group recently 


southern Minnesota, starting with 18 
Monthly meetings will be held in the mem- 
studios and other photographers in that 


be welcomed as information 


members. 
bers’ terri- 


tory will members. For 
write to either of the co-chairmen: 


Fairmont, 


Blayne J. Guckeen, 
and Hector Berg, Meyer Studio, New Ulm, 
who will be happy to answer questions and give infor 
mation to readers in the locality who might like to join. 





HIGHLIGHTS AND SIDELIGHTS ON 


PHOTOLIGHTS 


Y dik Martinson. SYLVANIA PHOTOLAMP ENGINEER 





Exclusive Sylvania “Fill” Process 
Secret of Uniform Superflash* Light 


Did you know the fluffy, wooly-look- 
ing substance inside a Superflash 
bulb is actually a thread-like alumi- 
num wire? We call it “fill.” In a way, 


Wire fill in Superflash bulbs is thread- 
like aluminum wire processed in Syl- 
vania’s plant. 


it is the most important part of your 
flashbulb. For the fill is the ultimate 
light source . . . ignited by the zir- 
conium primer to give you instan- 
taneous flash. 





Aluminum in its original state is 
extremely soft and pliable. Unless | 
specially treated it flexes easily un- 
der its own light weight. Sylvania 
not only demands the finest grade 
of tempered aluminum, but further 
swage hardens it before inserting it 
into the flashbulb. 


But not even the finest materials 
are the complete answer. Sylvania 
has developed a unique process for 
the proper distribution of this wire 
fill in each Superflash bulb. This ex- 
clusive process is the key to perfect 





Inspecting Superflash bulbs for even dis- 
tribution of wire fill to insure uniform 
flash of light. 


light distribution so essential in your 
photographic work. Compare. Here 
is one more reason why you can de- 
pend on Sylvania Superflash for the 
light that’s right 


* Sylvania Tradename 





“Use Superflash Bulbs to avoid spotty, uneven lighting.” 


Rush Munder— Midwestern Sylvania Sales Manager 


There was a time when 


pho- 


acceptable because of uneven 


Superflash bulb, they designed 


tographers complained about 
the spotty lighting they got 
from flashbulbs. After spend- 
ing considerable time on as- 
signments or in studios, they 
would find their pictures un- 


lighting. Dick Martenson has 
explained how Sylvania solved 
the problem of properly dis- 
tributing the wire fill. Sylvania’s 
engineers have made still an- 
other step forward. For each 


an Even-light bulb shape which 
works along with the fill to de- 
liver the brightest, most even 
light possible. Next time, try 
Superflash and see the differ- 


ence in your prints. 


ss spam SEM 5 


vSYLVANIA 


Sylvania Electric Products Inc., 1740 Broadway, New York 19, N. Y 


“Blue Dots for Sure Shots!” 


PHOTOLAMPS; LIGHT BULBS; RADIO TUBES; TELEVISION PICTURE TUBES; ELECTRONIC PRODUCTS; ELECTRONIC 
TEST EQUIPMENT; FLUORESCENT TUBES, FIXTURES, SIGN TUBING, WIRING DEVICES; TELEWSION SETS 
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“SEND IT TO GAEHLER” 


is the profit-producing plan followed by 
sO many smart studio owners. Keeping 
their own overhead at a minimum they 
offer their customers a wide variety of 
specialties from miniatures to oil paint- 
ings. Their only investment is an individ- 
ually prepared set of samples. Selling 
from these, they take the orders and we 
do the work on a normal 10-day sched- 
ule — faster in emergencies. You owe 
it to yourself — and your bank account 
— to investigate. 


Write today for our illustrated 


price list 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 











For Topmost Efficiency and Increased Darkroom Output 


 LEEDAL ) 


STAINLESS STEEL 








—CUT FILM UNITS— 
FOR PROCESSING pl FM & PLATES 


nt 18-8 
STAINLESS 
STEEL 
e 
DOUBLE 
SEAMED 


e 
ENGINEERED 
DESIGN 
e 


P 3 Sizes . for 5x7 
“and smaller; 1 gal. for 5x7 d smaller 
’ 34% gal. for 8x10 and smaller 
of twu removable stainless steel insert tanks which 
into the stainless steel water jacket for fast and efficient 
perature control of processing solutions rge center sec 
tion for wash or for additional insert tank. Standard threaded 
fittings for water inlet and outlet 
Color Processing and Deep Roll Units also available. 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC., 


2707 SOUTH WELLS STREET e CHICAGO 16, ILL 
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‘Tis Here, Maybe! 


The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 

















B John Ezell Hood, 53, who opened his own studio in 
Nashville, Tenn., in 1938 after nine years as press 
photographer for the Nashville Banner, died on June 
28 while at work in his studio. His establishment — 
John E. Hood Photos — was not connected with the 
Wiles-Hood Photographers, also of Nashville. 


HM The Arizona State Fair Exhibition of Photography, 
held by the Phoenix Camera Club in association with 
the Fair, will be held November 7 to 16, inclusive 
Closing date is October 24. Color slides as well as 
photographs are welcome. For entry forms write Depart 
ment “S” Photography, care of the Fair at Phoenix 


HM Congratulations to Eustace B. Stivas, who is com 
memorating this year his 25th anniversary in the same 
location in Akron, Ohio. On July 9 that city’s Beacon 
Journal called attention to the occasion with o good 
story and a picture of Mr. Stivas. 


@ The 1952 Chicago International Exhibition of Photo 
graphy will take place in that city’s Museum of Science 
and Industry from October 18 through November 16 
Closing date is September 27 and entry forms may be 
secured from Miss Mabel Young, Sec., Room 1385, 231 
S. La Salle St., Chicago 4. 


B William O. Morgan, 66, who spent some 20 years 


| working as portrait photographer in studios in the 


Eastern part of this country and Canada, but returned 
to his home town of Jackson, Ohio, 29 years ago to 


| open his own studio, died on July 5. 


HA new studio in Toledo, Ohio, is that of Burgan B 


Pugh, now in business for himself after several years 
with other studios in Toledo as well as a term as senior 
photographer for the U. S. Department of Agriculture 
specializing in aerial photogrammetry. He will feature 
commercial, aerial and television photography. 


@ Many of our readers, especially in Ohio, still remem- 
ber A. E. McCaleb, specialist in making of copies, 
school composites and the like who was for so many 
years associated with the A. A. Stone Company of 
Cleveland until, some years after Mr. Stone’s death, 
the firm dissolved. A.E. writes: “! am celebrating my 
75th birthday by renewing my subscription to your 
good magazine. You might be interested to learn that 
my son Willis is now staff photographer for the Nickel 
Plate Railroad, with his office and darkroom located 








New 
Aall 
S: 





Ask your stockhouse salesman to show you the 
complete new line of Taprell Loomis Mountings 


IMPERIAL 





Our new 1952-53 Photo Mount Cata 
log was mailed last month. If you did 
not receive your copy, write your dealer 
for one. 


A wide choice of styles — in a complete 
range of sizes and prices . . . all definite 
ly new and specially created for studio 
selling. 


Available thru your dealer. 


TAPRELL LOOMIS DIVISION 


EASTMAN KODAK COMPANY 
1727 INDIANA AVENUE CHICAGO 16, ILLINOIS 
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Write for prices or send film 
7273 Santa Monica Boulevard 


OF 
LABORATORY Dept. D, Hollywood 46, California 





EPCO.... 


THE BEST STROBE 
ON THE MARKET! 


@ The ONLY Strobe guaranteed for five years 
® AC and AC-DC models © 120 watt seconds 
@ 1/10,000 sec. flash ® Oil-filled condensers 
@ Guide Nos., Color 45 . Black & White 220 
® Lifetime flash tube 


Write for FREE booklet on the complete story of 
EPCO ELECTRONIC FLASH ‘Proven Best by Test’’ 


2500 
EPCO PRODUCTS INC. feu. YY 








EVERYTHING —) PHOTOGRAPHIC 


New Extra Fine Grain Developer 
PROMICROL 


REPLENISHER 


2% litre (90 oz.) $ 4.00 
10 litre (2-1/5 gal.) 10.75 


DEVELOPER 
600 cc (20 oz.) 
2% litre (90 oz.) 
20 litre (5 gal.) 


$ 1.10 
4.00 
20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 














FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Only Factory Approved Materials Used. 
Any size up to 5x7 $1.75; 8x10 — $2.25; 
11x14 — $3.00; 12x20 — $5.00. 








NATIONAL FILM DER CO., INC. 


2330 N. St. Mary’s St., San Antonio, Texas 


Miracle Solution '",,2, “" 
Process . . . negative or print retouching dyes combined in 
a chemical base balanced for correct viscosity, 
tension and gelatin controlling characteristics; plus a new. 
improved Dyacol Silver Etch . . a scientific system for 
the photographer who wants complete control of tonal 
balance and gradation.. The Dyacol dye solutions flow on 
smoothly. lie flat. release their dyes at a uniform rate. 
For iaicmation and prices write, ® 
Box 192. San Francisco, California. 








retouching | 
e Dyacol | 


surface | 


A.E. was one of the 
best school composite makers in the country and, we 
believe, still 


in Cleveland’s Terminal Building.” 


tackles an occasional job for an old 


customer. 


@ The 26th Annual Lincoln Salon, held at the Usher 
Art Gallery in Lincoln, England, will be exhibited from 
December 6 to January 4, with November 8 as the 
closing date. Both photographs and slides 
submitted. For entry forms write A. J. Hawkins, Lincoln 


Camera Club, Branston, Lincoln. 


may be 


HM leo Mermigas, 25-year-old commercial photographer 
of Lakewood, Calif., died on July 11 in a Chicago, Iil., 
hospital as the result of the day 
before in an automobile collision. 


injuries suffered 


ML. P. Fulton, Box 236, Gulfport, Miss., is extremely 
anxious to secure a copy of the January, 1950, issue 
of THE PROFESSIONAL PHOTOGRAPHER 
his file and is willing to pay any reasonable price 
for it. We hope some reader will help him out 


to complete 


@ The Champion Mfg. Co., 327 Main St., Orange, N. J., 
makers of the Champion Negative Identifier, have for 
some months been trying to get a ruling concerning 
excise tax on their attachment, and finally on July 16 
were officially informed that sales of the identifier by 
them are not subject to the tax, which only applies 
when the attachment is sold on or with a taxable cam- 
era. Even that, though briefed down greatly from 15 
lines of type, sounds complicated so let’s put it this 
way: When you buy a negative identifier from Champ 
ion no excise tax is added to the price. 

M@ Samuel £. Johnson, photographer in Minneapolis 
since 1900 until his retirement in 1944, died at his 
home there on July 11, aged 74. A specialist in theatri 
cal photography in his early days, he later operated 
studios in four different locations in Minneapolis 


@ Francesco Covi, partner in the well known Linhardt 
Covi Studio of St. Louis, died on the morning of June 
28. Seriously ill and confined to his home for nearly 
two years, he had been back ot the studio for the past 
year and was thought to be well on the road to com 
plete recovery. 


M@ Frank H. Rhodes, for two years on the photographic 
staff of the Indianapolis Star, is now in the U. S. Air 
Force, stationed at the Lackland Base, San Antonio 


M@ The firm of Heitz & Lightburn of New York City, 
importers of Swiss cameras and photographic equip- 
ment, became Karl Heitz, Inc., on July 1. Karl Heitz 
is president while Robert A. Lightburn has joined the 
Lederle Laboratories. The new firm will 
original offices at 150 W. 54th Street. 


retain the 


M@ Frederick A. Schutz, commercial photographer of 
Washington, D .C., who is one of our long-time sub 
scribers, will probably just have returned from a five 
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Features include 
Bubble level; Focusing 
hood clips; Four-sided 


FOR BETTER PICTURES SMP oo" 


glass back 


FROM EVERY Si haxhiny 


both front and back 
permits almost un- 
limited combinations 

of adjustments of @ 
lens and film 


16” bellows ex 
tension permits 
one-to-one copy 
ing, even with 
lenses up to 8” 


The front has a rack 
and pinion rise of 2” 
for controlling fore- 
ground and taking 
tall objects without 
ulting the camera 


lhe entire camera 
may be shifted for 
ward on the tripod 


head, to position it 
THE AMAZING eres 


CONTORTIONIST aii sh i 


es are used, the camera ’ 
front and back may be £™ 


GRAPHIC VIEW II! ae 


Accessories include 
~ ; : Z : e Recessed wide - angle 
@ The precision-built Graphic View II lensboard; Accordion- 


is the acknowledged ace of studio cameras! It type lens-shade for 
can handle virtually any commercial assign- ae Di antngad dina 
ment . . . outdoors, indoors, fashion, scenic, “i 

copying, scientific, color, infra-red or ultra- 

violet. Identical swings, tilts and shifts, on both locking—and the combined camera base and 
front and back standards, are all on the optical _ pan-tilt tripod head revolves full circle, tilts down 
axis—and the newest model has a longer bellows 90° and up 30°. From $148.50 (including case) 
draw than ever before. All controls are positive ... a great buy that will serve you a lifetime! 


Graflex inc., Dept. 146 

Rochester 8, New York. 

Please send me details on the GRAPHIC 
3 VIEW II 

Name 


[Hiee-Ylinning Camnat . 


County or Zone State 
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For Ease YTV 
enemas Sel 


In DARKROOM WORK! 
18-8 STAINLESS STEEL 
PROCESSING EQUIPMENT 


High quality Tanks, Trays and other Darkroom Equipment 
made of 18-8 Stainless Steel for the Professional, Com 
mercial and Amateur 
Write today for No. 40-B Catalog 
SOLD THRU DEALERS ONLY 


Grafic Stainless Steel Products, Inc. 


64 West Illinois St., Chicago 10, III 











stop overdeveloping 
strobe negatives! 
start using EDWAL 
*  super-12 


You can get fine grain and plenty 

of contrast in strobe (electronic 
flash) negatives without overdevelop- 
ing by using EDWAL SUPER 12, the 
long scale developer. 

Scientific and practical tests indicate that 
EDWAL SUPER 12 is the best, most 
versatile developer for strobe work, as 
well as for press and other types of 
photography requiring high emulsion 
speed and full contrast. 

SUPER 12 is available at your dealer's 
—ready-mixed in quart or gallon bottles. 
“MODERN DEVELOPING METHODS” (3rd 
Edition)—Send 25c with name and size of 
your camera to Dept. PP-10 TODAY. 


SCIENTIFIC 
a 
Ringwood, Illinois 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P,P. Cleveland 5, Ohio 
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week trip to Europe about the time this issue goes to 
press because he wrote us on July 13 that after August 
1 he would be located in new quarters at 1029 - 17th 
St., N. W., and about the same time would be leaving 
for the other side of the water 


M@ Many nice things have been said about THE PRO 
FESSIONAL over the years but none has given us as 
big a kick as this from Leon Epstein of Astoria, N. Y., 
who wrote on July 16 when he sent his renewal for 
another year: “Missing your publication is almost as 
bad as missing a heartbeat, and | do not want it to 
happen.” 


B William P. Dinneen, 62, photographer for more than 
42 years who, with Mrs. Dinneen, had operated a 
studio for more than 35 years in Willimantic, Conn., 
died on February 21 from a heart condition. Though 
ill for three years he had been at the studio every 
day and at the end was only hospitalized for three 
days. Mrs. Dinneen is continuing both the studio and 
the camera shop which they so long conducted together 


@ Major C. Court Treatt, 63, reputedly the first man to 
drive an automobile from Cape Town to Cairo and 
during World War II second in command of the photo 
graphic division of the Royal Air Force, died on July 11 
in hospital in los Angeles. From 1931 to 1941 he 
worked in Hollywood both for the big film studios and 
in @ portrait studio of his own and, following his 
World War Il service, conducted a studio in Thousand 
Oaks, Calif. 


@ J. Dickson Black, Jr., who bought the Nu-Art Studio 
in Bentonville, Ark., last April and has been conducting 
it as Black’s Studio since then, was married on June 28 
to a young lady from Huntsville, Ark., the location of 
his first studio. They are now living in Bentonville and 
operating the Huntsville place as a branch open one 
day (Tuesday) each week 


@ Frank Filan, one of the country’s top-flight news 
photographers, World War Ii cameraman and veteran 
of 22 years with the Associated Press, died at his home 
in Los Angeles on July 23, at the age of 47, several! 
months following an operation for a brain tumor. 


M Charles Kemmler, 84-year-old photographer of Chi 
cago, who had been a studio owner there for many 
yeors, died at his home on July 23 


WM Readers who remember the feature we published 
concerning Wallace Seawell of Hollywood (and the 
remarkable set of portraits which accompanied it) in 
our August, 1951, issue, will be interested to learn that 
a one-man show of 50 Seawell portraits of notable 
personalities will be traveling the country in the near 


future. First shown for two weeks beginning August 1 
at the Du Pont Company's boardwalk exhibit in Atlantic 
City, N. J., the prints, all on Du Pont’s Warmtone 
projection paper, will next appear at the Du Pont 











say piece of 


equipment the commercial photographer uses costs 
money and should make money. Hollistonizing prints 


on a basis of your investment, pays a bigger return 





than any piece of equipment in your studio. You in- 





vest almost nothing in material or inventory and 


absolutely nothing in special equipment. Use Hollis- 


ton Photo Cloth. 





Applied in three easy steps — quick, clean and the 


best protection you can give a photograph or blueprint. 


THE HOLLISTON MILLS, INC.“Sizc3°° 


NEW YORK « PHILADELPHIA e CHICAGO 








HOLLISTON 
PHOTO-CLOTH 
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o> SALON-QUALITY 
PRINTS 














Wall Bracke 
for Extreme Rigidity 
for ail Solars 


Studio Camera Back 
for ae and Sx7 
ers 





New Light Equalizer 
for all Solar Models 


Yes . . . you get SALON- 
QUALITY Prints EVERY TIME 
with the SOLAR system of 
Controlled - Light Enlargers. 
Fifty-three years of BURKE & 
"Seudasect ape JAMES’ engineering and 
manufacturing skill is built 
into everyone of the eleven 
SOLAR models. Priced as 
low as $66.50. See them at 
your B. & J. dealer TODAY! 








Sustiess Type Cavers @ Adjusts instantly to hor- 
wae ace eran izontal or vertical posi- 
Robot _to r x5” tion. (Most Models.) 
oye Makes enlarging easy as 
Ast | contact printing 
Convertible to View and 
Laboratory Camera 
“Dustless’’ negative car- 
riers. 
Lenses interchangeable. 
Precision machined. 


Write for SOLAR story, plus 
Pages and pages of “’PHOTO- 
TOOLS” fully-illustrated in the 


Famous Professional Photog- 
rapher’s Guide 1051-H. 








Cool paid spontiiating 


Burke «James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 
321 S. Webesh Ave., Chicago 4, Illinois, U.S.A 
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Building in Wilmington, Del., and then will start on 
the road. For information about the schedule and 
available dates, write the Public Relations Dept., E. |. 
du Pont de Nemours & Co., Wilmington 98. 


M@ We had always wondered why Ben R. Strauss, noted 
old-timer in the profession, came to Cleveland late in 
life to open a photographic studio, but not until we 
read his rather brief obituary in the local papers on 
August 1 did we learn that he was born here 81 years 
ago. When Ben was 16 he joined his older brother 
Julius, then, and for many years until his death some 
time ago, the top portrait photographer of St. Louis 
(How many of our readers can still recall the “Growl 
ery” in the basement of his famous studio?). Two years 
later Ben opened a studio of his own in Louisville, 
moving to Kansas City in the early 1900's. Before long, 
with Homer Peyton, he moved to a new and larger 
location and the firm of Strauss-Peyton came _ into 
existence. When the Hotel Muehlebach was opened 
in 1914 they opened another studio on the ground 
floor off the lobby and their partnership really moved 
into high gear. With Strauss behind the camera and 
Peyton as the business manager, Strauss-Peyton became 
internationally famed for their portraits of theatrical 
and oher notables — many of whom traveled to Kansas 
City just for a sitting — and equally famed for their 
prices. Peyton thought nothing of asking $150.00 a 
dozen for 11x14’s or $50.00 for a 16x20, and that 
was some 35 years ago when a dollar was real money 
and only the affluent spent a nickel for a shoe shine 
Ben, all his life a bachelor, lived in high style and 
entertained like a prince in his charming home in one 
of Kansas City’s finest suburbs, with a Filipino houseboy 
(who doubled in brass os bartender, butler, valet and 
chauffeur) always in attendance upon him. Then came 
an ill-advised move when, bemused with their success, 
the partners opened elaborate studios in the Chickering 
Towers in New York City in the early 1920’s. That ven 
ture ended a year later, Peyton selling his interest and 
Strauss moving to Cleveland. Some 25 years ago Ben 
severed himself completely from Kansas City by selling 
his remaining interest in the studios there to the late 
Reginald A. P. DeCloud and his sister Marguerite who, 
now Mrs. Earl Deputy, still operates under the Strauss 
Peyton name with a studio in the Country Club Plaza 
section. In Cleveland Ben settled in the Hollenden Hotel 
where, in his mezzanine studio, for 25 years he photo 
graphed most of Cleveland’s society and practically all 
the city’s important visitors. He still lived elaborately, 
maintaining in the hotel, aside from the studio, a 
suite for his friends in addition to his own living quar 
ters. A year and a half ago his health forced his retire 
ment to a sanitarium and on July 31 of this year he 
died. Strauss belonged to an era of colorful photo 
graphic portraitists, colorful we say because of the 
eccentricities for which nearly all of them were noted 
as well as being prosperous and rugged individualists 
Ben brings to mind in addition to his brother Julius 
such men as Simon Stein, Pirie MacDonald, Henry 








“Wew! LOW-COST PRODUCTION PRINTER! 


— 5 Vf M ES. Production 
__ with Yo the Effort / 


te MERRITT MULTIPRINTER 


Automatic Electric Projection Printer 
one Compact @ Sturdy ®@ Portable 
Easy to Operate @ A Marvel of 

Speed and Precision @ Composi- 





tion-Control @ Times and Counts 


Automatically ® Has Built-in Cutter 


Pays for Jiself the First 
Day tn Your Darkroom! 


MODELS B and C 


MODEL B Prints 134x2’% inch individual 
SCHOOL PICTURES at the astonishing rate of 
100 dozen an hour! 


MODEL C Prints WALLET SIZE 
2x3 inch pictures and the 134x2\4 
inch SCHOOL PICTURES. One dozen 


prints every 30 seconds. 


MODEL D Prints picture sizes up to and 
including 5x7 inch selection of multiple prints up 
to 15. Turns out 35 prints a minute! Designed to 
print strips or the entire 300 ft roll continuously MODEL D 


Write for Detailed Brochure 


MERRITT MANUFACTURING CORP. 


1600 W. SMITH STREET ORLANDO, FLORIDA 





DOUBLE 
ACTION 
LIGHT TRAP 


MICROMETRIC 
ACCURACY 


DIE CAST 

% e FILM GUIDE 
Lisco cut film holders are designed 
for ONE purpose only —to hold 
sheets of film so that the best 
pictures result. 
Surpassing drop tests, accuracy checks, tem. 
perature, humidity, and rigidity controls, ALL the 
tests to which other holders are seldom if ever 
submitted, are an accepted part of the rigid 
specifications to which Lisco holders are made 
The plain fact is—Lisco holders are specifically 
designed to meet best the only crucial test—the 
quality of the finished print. 

2%, x 3% — $3.85 4x5 — $4.12 
3%, x 4%, — $3.99 5x7 — $4.71 
Fully Guaranteed for your complete protection. 
Sold at leading camera stores 

everywhere. 
Write for FREE literature. 


LISCO PRODUCTS CO. 


631 West Elk Avenue, Glendale, California 


THAYER & CHANDLER /. / 





fer the 
SEND FOR CATALOG 
Number 52 


910 WEST VAM BUREN ST@S5.. CHICAGO 7, LLINOIS 


COPY RESTORATIONS 


Do you turn them down because “they are 
more trouble than they are worth” or because 
you are too busy with your regular work? If 
so, you not only turn away profits but are 
sending prospective future prortait customers 
to competitors. 

Much better to accept each job, send it to us, 
add your profit, and collect! 


Write for illustrated price list 


THE WALTER GAEHLER CO. 


104 South State St. Syracuse 2, N. Y. 
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Havelock Pierce, Commodore Steffens, Jack Garo, E 
Goldensky, Frank Scott Clark, George Harris and Dud 
ley Hoyt, these last being the only two still living. One 
and all, they were fiercely proud of their profession 
and we do not believe that photography will ever again 
see such a group gathered together. 


M@ lester Toloff, who moved to Florida five years ago 
after making a name for himself first in Illinois and 
then in New York, now finds himself compelled by 
ill health to sell his Coral Gables place, the Pilkington 
Studio. Since Christmas of last year he has been away 
from the business, first hospitalized with a heart con- 
dition and since then convalescing at home. His doctor 
says that when Lester is able to be about again he 
must limit his outside activities to two hours a day. 
“My only recourse is to sell,” he writes, “as a ship 
must have a captain.” Despite his absence business 
only dropped off a half of one percent so it seems 
there is a fine buy in store for someone who can 
maintain the high Pilkington and Toloff reputations. 


MT. Joseph Wines, 41-year-old owner of the Joe Wines 
Studio in Detroit, died in hospital in that city on July 
23 after a long illness. A boating enthusiast, he was a 
member of the Detroit Yacht Club 


M Speaking of yachts reminds us that Allan Ernst, 61, 
one of Cleveland’s older commercial photographers, 
had o narrow escape toward the end of July when his 
boat the Photoflash suddenly sunk while he was out 
with a party of friends. All escaped, but in all Cleve 
land newspapers Allan was described as “retired,’’ a 
term to which he objected so vigorously that the papers 
had to point out the following day that he was still 
very much in business. 


WM Harry Shigeta, M.Photog., noted Chicago photo 
graphic illustrator, recently was a speaker at a dinner 
welcoming the newly appointed consul-general of 
Japan. His speech is being broadcasted by the Voice 
to European countries. 


M@ Luther M. Harris, 61, long a photographer in Dayton, 
Ohio, died in hospital there on July 28. 


@ The 10th Syracuse Salon of Photography will be 
held on May 6 at the Syracuse Museum of Fine Arts 
Color slides are acceptable as well as photographs and 
the closing date is April 20. For entry forms, write 
Salon Director Allen Ruch, 1421 Butternut St., Syracuse, 
N.Y 


B our many readers who sell amateur supplies will be 
interested in a nationwide Hallowe’en snapshot con 
test to be conducted from October 15 to November 15 
by the Lamp Division of General Electric Co., Nela Park, 
Cleveland, Ohio. It's for amateurs only and prizes will 
consist of more than 200 merchandise awards. By now 
G promotion campaign in national magazines and 














When a single 
flash must do... 





Of course, multiple flash is indicated for most crowd 
shots. But when, for various reasons, a single flash 
must do, your best bet is dependable General Electric 
Photoflash aimed toward the back of the crowd and 
flashed from high up! 

That’s what E. T. DuMetz, Charleston, West Virginia, 
did here ... with just one G-E Photoflash. Try it 
yourself sometime. 

Used creatively, G-E Photoflash . . . with its punch of 
light that reaches far out and allows full detail... 
gives invaluable help on location or in the studio. 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL@Q ELECTRIC ~~ 


» s we 


Flashed by E. T. DuMetz, Charleston, West Virginia 


SHOOT FROM HIGH UP! 


See how one G-E Photoflash covered this crowd of 400 people 








No. 5 


No. 6 
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to get the BEST... 
at the best PRICE 


These photo envelope specialties 
... as well as all types of business 
envelopes .. . available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 
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newspaper supplements reaching 40,000,000 people 
is well under way. If you sell G-E photolamps and by 
any chance have not yet had the details, better contact 
your photolamp supplier at once. 


M@ The few cameramen who genuinely specialize in the 
photography of live stock — cattle and the like — can 
probably be counted on fingers of one’s two hands 
One of the most noted — Guy E. Smith of Kansas 


| City — died in that city on August 4 at the age of 
| 60. On June 14 he was stricken with a heart attack 
| just after returning from a long trip in western Kansas, 


where he had worked many days in 100° temperatures, 


| and was moved to the hospital from his office. His 


physician had expected that “Smitty,” as everyone in 


| the cattle business knew him, would be back at his 


camera by August 1 but the Almighty had other plans 
for him 


M Mack M. Derick, Orleans, Vt., received considerable 
publicity in Vermont newspapers when the Robert Hull 
Fleming Museum in Burlington exhibited 67 of his 
photographs from July 1 to August 2, inclusive. The 
exhibit was titled “Here is Vermont Portrayed by Mack 
M. Derick, His Camera and Color’ and included 35 
industrial and pictorial monochromes and 32 of his 
hand-colored Vermont views. 


M Another old-timer with a record of 50 years in the 
profession died recently — Carl Bergren of Two Har 
bors, Minn. 


HB Our memories were carried back to the days of the 
big O-M-I International Conventions at Cedar Point, 
and even farther, when we received a letter the other 
day from Norman Schalk. From 1921 to 1939 he was 
with the Schalk-Colegrove Bros. Studios of Buffalo, 
well known firm still offering coloring, enlarging and 
similar services to the trade. Then for a while he was 
in business for himself, later joining the long-estab 
lished J. F. Adams stock house, also in Buffalo. He 
left them in May of this year and is now living in 
Orlando, Fla., where he is sales manager of the whole- 
sale division of the Merritt Manufacturing Corp., makers 
of the Merritt Multiprinter, an automatic device for 
quantity printing of school pictures about which you 
can read more on cnother page in this issue. 


M Photographers from coast to coast will join us in 
extending sincere sympathy to James E. Thompson, 
Hon.M.Photog., of Knoxville, Tenn., one of the best 
loved past presidents of the P. A. of A., whose wife, 
Emily Boyd Thompson, died in hospital there on August 
8, after suffering from heart trouble for nearly two 
years. Jim, of course, is nationally noted for his scenic 
pictures of the Great Smoky Mountains National Park, 
many of which were tinted by Mrs. Thompson. Besides 
Jim and their two daughters, another survivor is their 
son Bert, who operates a photo supply store in Knox 
ville 














Taken by von Schnarendorf with GOERZ DAGOR LENS 


GOERZ DAGOR 


PRECISION PHOTO LENSES 


Craftsmanship, Experience and Integrity are 
the Pillars on which the C. P. Goerz American 
Optical Company has built its unparalleled 
reputation for producing the finest, high- 
quality, precision photo lenses. 


For over half a century, the experience and 
background of this Company has played a 
vital part in all branches of photographic 
activity. Our highly trained technicians con- 
tinue to prove their ability and craftsmanship 
in this specialized field. 


Today, photographers all over the world rely 
on GOERZ Lenses for dependable performance 
and many enthusiastic users proclaim them to 
be the world’s best. 


Remember...your lens is the heart of your 
camera. Choose it wisely and treasure it 
always. There is no substitute for quality! 
Whether your requirements are run-of-the-mill 
or something special, we will be happy to serve 
you. Write Dept. PP-3. 


C. P. GOERZ AMERICAN 


OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET 
NEW YORK 16,N. Y. 




















Portronic Portrait — Bernard of Hollywood 
(70mm picture — actual size) 








PICTURES 
CUSTOMERS 
PROFITS 


GOOD 











BEATTIE ionic 








AUTOMATIC PORTRAIT CAMERA 





Ask Your Dealer or Write Us 


hotographic 


roducts Inc. 
6916 Romaine Street 
Hollywood 38, Calif. 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs will be returned 
and the makers will retain all other rights to 
their use or future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs. 

. Entries must not 
exhibited before. 
. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. 

. Any subject is eligible: portraiture, commercial, 
fashion, illustration or whatever. 
Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bldg., Cleveland 15, Ohio. 


have been published or 


| MB Arthur C. Bryan has been appointed vice-president 
| in charge of sales for the National Carbon Company, 
a division of Union Carbide & Carbon. In the days 
when artificial light for photographic purposes con 
sisted exclusively of the carbon arc or the mercury 
vapor lamp, National Carbon was famous for its “White 
Flame” carbons. Today it is equally famous for its 
dry cell batteries for photoflash and many other pur- 
poses and its pioneer work in developing the “B-C’ 
(battery-capacitor) method of photoflash ignition. Mr. 
various 


with National Carbon in 


capacities since 1935 


Bryan has been 


W@ Edward Fox, M.Photog., one of America’s leaders in 
the field of wedding photography, celebrated his 50th 
anniversary in business on July 13 in his Chicago studio. 
In 1902, for $92.00, he bought an existing studio and 
its equipment — one battered and practically unusable 
camera and what then passed for a floodlight; seven 
years later he moved five doors away to his present 
location at 2003 Milwaukee Ave. The open house cele- 
bration was marked with a display of photographs by 
many Masters of Photography, as well as congratula- 


tory telegrams and letters from his many friends in 


the profession. 


The Marketplace 








Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











. Crown Frame Co., Fennville, Mich. (Chilcote subsidiary) 
have available Handsome Display Rack for showing wide var 
iety frames in compact, appealing manner. Made of neutral 
colored Masonite, is six feet high and four feet wide with 
adjustable shelves. sampling of your stock 


Obtainable for $5.00 
(ilus- 


Brings complete 
“out front’’ for easy customer selection 
net cost on rebate arrangement. Details on request 





EIGHTH CONTEST 
CLOSING DATE is December 15, 1952. | 


FROM ENTRIES RECEIVED between September 16, | 
1952, and December 15, 1952 the judges will 
select Blue Ribbon Photographs for 
March and April 1953. 


February, 


ALL NON-WINNING entries will be returned as 
soon as contest has been judged; winning photo- 
graphs as soon as halftones have been made for 
each month; checks will be mailed immediately 
following the judging 


LET’S HAVE YOUR ENTRY 
—NOW! 


Photographer 
October - 1952 


trated) 


Crown Frame’s new 
display rack. 





STAINLESS STEEL EQUIPMENT 


STAINLESS STEEL 
BUCKETS — Available in 
two sizes—314 or 4 gallon 
capacity. 


ALL-PURPOSE 
SINKS 


Constructed of high polish ee | DEVELOPING TRAYS 

steel—Easy to clean— : ; AND SINK PANS 

leakproof —39 stock sizes. Ruggedly built of high polish 
stainless steel for life-time 


DEEP TANK “ 
FINISHING OUTFITS 
Complete with two insert 
tanks for developing and 
fixing —3'%, 10, 15, 28, 
FILM : 48 gallon capacity. 
PACK DEVELOPING 
HANGERS—New, spe- 
cial construction, to hold , AUTOMATIC 
thin base film securely dur- : ROCKER WASHER 
ing all processes of de- Stainless steel double section 
veloping. sink—Washes prints up to 
FILM DEVELOPING 20” x 22”. Large capacity. 
TANK OUTFITS—Develop-rinse-fix-wash in one unit 


Includes 3-compartment jacket and two insert tanks, 


Send for illustrated 
catalog showing com- 
plete line. 





We Pay HIGHEST PRICES SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture— 


executed entirely in heavy brush work and giving a full oil 
appearance. Most effective results on your QL, L or tapestry 


FOR 
Used, Discarded Safety Films papers. 


WRITE FOR QUOTATIONS DOROTHY CARVER STAFFORD 


PLASTOFILM, INC. tin teak! scene Ge em 








McDannell Studio of Buffalo, New York writes 


about his Poblocki display case. 
Poblocki & Sons Co 
2159 S. K. K. Ave 
Milwoukee, Wisconsin 
Gentlemen 

Enclosed please find photograph of the show case you made for u This 
is one of the best investments we ever made 

The beauty of the case enhances the quality of our work and the case 
itself is a distinct improvement to the front of the building 

It has withstood all kinds of bad weather and the glass never freezes as 
our old one did. The illumination is brilliant but not harsh, and at night 
it can be seen from a half a block away. 

As far as we know, there is nothing like it in the city of Buffalo 


Yours very truly, McDannell Studio 


2 at 
WRITE NOW FOR fobioe L 40 sons 


PRICE LIST & BROCHURE 





2189 S. KINNICKINNIC AVE MILWAUKEE 7, WISCONSIN 
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CHAMPION 
NEGATIVE 
IDENTIFIER 


AGAIN AVAILABLE 
FROM THE ORIGINAL 
MANUFACTURER! 


Fits any studio or view camera, 5x7 or 8x10; 
8x10 back supplied with or without 5x7 
adapter. Replaces present back, numbers 
negative and, at time of exposure, eliminates 
all future worries about negative identifica- 
tion. 


Unconditionally guaranteed; may be re- 
turned for full refund if, after 10 days, you 
are not completely satisfied. 


$40 with 4-digit unit; $35 with 3-digit; 
Now Tax Free! 


Illustrated circular on request. 


CHAMPION “zzaszane 


327 Main St. Orange, N. J. 
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New Holson Candid-Stereo 
bracket. 


Holson Binders, Inc., 762 Wythe Ave., Brooklyn 11! 
offer new Candid-Stereo Bracket which, easily attached to 
Speed Graphic, enables mounting Stereo Realist camera on 
top, excellent idea for wedding photographers who also offer 
stereos to their customers. User sights subject through view 
finder of Stereo Realist, thus registering identical image on 
Graphic of any model. Both cameras synchronize through same 
flashgun and are fired simultaneously from one release, or 
either camera may be used individually without disconnecting 
bracket, which automatically adjusts for parallax for images 
from four to 50’. Price of bracket, including C cord, $32.50 
No need to carry two separate cameras and keep switching 
from one to the other. (I/lustrated) 


H. K. Williams Co., continuing to improve their retouch 
ing and etching machine, now introduce latest model: Inducto 
matic Multistroke. By using different switches or combinations 
following retouching methods are available: regular micro 
scopic true lateral or horizontal stroke or oscillation (also 
used for mechanical etching; miscroscopic impact or dot pat 
tern; blended arc or semi-check pattern or oscillation; abrasion 
method of retouching small heads, miniature negatives, elim 
inating pinholes, etc. Four types of retouching from one 
machine. 


General Photographic Supply Co. are importing Semflex 
Otomatic Reflex Camera which takes 12 6x6 photographs on 
120 roll film. Objective lens is coated 75mm F/3.5 Berthiot 
or Angenieux; viewing lens is similar F/2.8. Hand lever makes 
possible very rapid sequence of exposures. Speeds are one 
to 1/400th second. Price $129.50; case $12.95 extra 


Pierce Company, 3701 Nicollet Ave., Minneapolis 9 
have come up with another new idea for securing wedding 
orders — the Just Married Banner. This, as shown, is 18x24, 
printed on strong tag stock in bright red ink with space for 
studio imprint. Fine free advertising for the studio when 
wedding party goes down street with horns honking and sign 
telling, for all to read, who made the pictures. Can also be 
used as striking background for wedding photograph window 
displays. Better write about their sample offer. (Illustrated) 
Still other items thought up by the irrepressible Mr. Pierce 
are envelopes imprinted ‘‘Rice to throw at the bride — Save 
for the rice throwing picture’’ plus the name of the studio; 
an assortment of 10 different proof enclosure slips priced at 
$3.75 per 1,000 


Another wedding é iff > 
promotion idea ite 
from Pierce. 

(Turn to Page 59 
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The John Byrnes Company, Inc, 
is proud of this new Christmas line. 
It's New. It's Different. 


The covers are printed in attrac- 
tive Christmas colors. The inserts 
have two thin neat lines bordering 
the cutouts. The cutouts come in 
oval, and oblong. 














Each style is packed 25 to 
a Box including Envelopes. 
For prints 21/4 x 31/4 and 
314 x 41/4, 




















JOHN BYRNES CO. 





INC. 











CHRISTMAS PHOTO 
GREETING CARDS j 


For Chrisimas Profits 


Photographic Mountings 
33 LYMAN STREETS SPRINGFIELD, MASSAMOCHUSET?Ts 


































Black, Gray or White 
— PHOTO MOUNTS Dsuuamar era 2 IN 1 Roce sackcrounn 
" Cieed meaiaa) 6-Ft. width x 96” High. $19 
Send $2.00 for large variety sample af. With 2-Portable Stands. $34 
assortment Ree - —. : s BR) 5 (seamless cloth to 150”) ; 
usical, on- usical, " In expensive Draw Back yrounds 
* 2 i exy g 
Wedding, Baby, etc. f ar A on track. Velour, Monks or Rep 
sncuee nent a Coal @ (send sizes. Prices, Samples) 
| a 
re _— ~ CAMDEN ARTCRAFT CO 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 SEI 180 N. Wacker Dr., Chicago 6 




































SPRAGUE - HATHAWAY, INC. 


58 Day Street West Somerville, Mass. 


Serving The Professional Photographer since 1874 











Coloring Copy work Albums Photo Mounts 
Water Colors Air brush specialty Frames Custom made 
Rubbed in oils Restoration work © Mouldings Folders 
Heavy Oils Reproductions Moulding-Supplies Easels 

Printing Enlargements Mats 

Retouching 


Catalogue Upon Request 
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Blue Ribbon Photograph 
By 
Richard M. Stevens, Chicago, Ill. 











Honorable 
Mentions 


By 

John Anthony 
Lovasko, 
Whiting, 

Ind. 


By 
Raymond 
E. Orr, 
Lubbock, 
Texas 











SAE ae 
ost 


he | dit tor's ( ommentary: 


Any idea that looks as it if might help to counteract the modern tendency 
to buy two or three portrait photographs instead of the old-time dozen or 
half-dozen makes an immediate hit withme. That was why, in March, I devoted 
most of this space to Walter McCabe's "Giftates," sheets of imprinted trans- 
parent acetate which, Slipped over a print in any Standard folder or easel 
mounting, immediately transform it into a gift for any of numerous occasions. 


Comes now another idea, this time originated by Robert Gross of the Gross 
Photo Supply Company of Toledo, another well known maker of photographic 
mountings. This consists of an adjustable paper band, two inches in width, 
| which is slipped over the entire mounting and closed on the back with a 
| tongue that slides through a slit. As I write this I understand that these 
| are being specially made in sizes to fit only a few of the Gross line of mount- 
ings but even at that they can be adjusted to any other size by disregard- 
ing the tongue-and-slit arrangement and sealing the band at the back with 
| transparent adhesive tepe. Quite a number of Gross cuStomers are already 
|} uSing these bands and the initial Gross plan has been to provide any cust- 
|} omer interested with 100 free, charging $1.75 per 100 or $15.00 per 1,000 
|} thereafter, certainly a low enough price for anything that will sell more 
;} prints. The idea is not copyrighted or trademarked - I doubt if it could be - 
;} and Bob Gross wrote me in answer to a letter asking for more information: "I 
| realize that this idea belongs to the profession and we are, frankly, will- 
ing for anyone to carry it forward to the point where the exchange of photo- 
graphs becomes a more common event." 


So far so good, you say, but what on earth is So important about a paper 
band that Surrounds a mounting? Just this: What first attracted my atten- 
tion was the receipt of a photograph of Bob Gross himself, sealed with one of 
these bands, the band imprinted "Dear..... , Here iS my portrait. When 
do I get yours? Sincerely." My name "Charlie" filled in the blank space 
and Bob's signature was written below. Personally (and like most individ- 
uals) I often have occasion to send out photographs of myself, but only on 
request and then usually because they are needed for cuts. While many 
people, male and female, might like to send portraits to friends, few in 
these days have the "nerve" to do so and, Similarly, while many of us might 
like pictures of our own friends we don't know just how to say it and So we 
hesitate to write and ask. But here, on this band, is a definite reason for 
sending one's own photograph and doing so without embarrassment. It is also, 
from the industry's Standpoint, something which might definitely start a 
trend of great benefit to professional photography. It seems to me that 
these bands might also be imprinted with appropriate sentiments for special 
occasions. The reaction from photographers, Bob says, has been "terrific." 


I hope the day comes when every portrait photographer offers his custom- 
ers either Walter's Giftates or Bob's bands. AS a matter of fact, because 
the band is easily destroyed or lost once removed, I would use both = the 
band around the mounting and the Giftate over the print. 


30 
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“PICTURES THAT REMEMBER” 
By Harold Christopher 


“PICTURES THAT REMEMBER” and “I capture cherished moments’ are the headlines 
in New Yorker magazine advertisements for photographs of children by Siri 
Henderson. The memorable pictures promised in the advertisements have brought this 
young photographer enthusiastic gratitude. Parents of her young sitters have 
recommended Siri to friends in states other than New York, where she has her 
headquarters. A trip to Pennsylvania or Illinois to photograph a child whose parents 
demand pictures in the Siri manner is routine procedure for the attractive Miss 
Henderson. 

Although her work is now well known in this country, Siri is an English girl, 
and the word “‘girl’’ is used advisedly. She's twenty-two years old. But her experience 
belies her years. Siri has a thorough background in drawing and painting which was 
topped off by a job in the London Studio of Vogue magazine, where she was Cecil 
Beaton’s assistant. This stern conditioning prepared her for the day when she set 
up her own studio in New York. Before she was ready to advertise in her own 
behalf, however, she worked with noted illustrator Erwin Blumenfeld, then spent 
additional time in an advertising agency in order to learn how best to present her 
work in a highly competitive profession. 

During this period she was taking photographs of children in her free time, 
reinforcing her determination to 
specialize in the work she most 
enjoyed with clients of her fav- 
orite age. That age covers the 
years from babyhood to the 
‘teens, although Siri admits that 
she has been persuaded to 
photograph adults on occasion. 
Among the grown-ups whom she 
has photographed successfully 
are Mrs. Anthony Eden and the 
Marchioness of Queensbury. 


The Siri system of photo- 
graphing children is keyed to 
the child's size and age. Siri is 
slender and small, so she seems 
like a slightly older playmate 
when she sets out to win a 
child’s confidence and elicit his 
most charming expressions and 
actions. She photographs only 
at the child’s home, never in 
a studio. The reason for this 
absolute refusal to take the 
child out of his familiar environ- 
ment is that Siri feels a‘ child 
should be completely at ease 








when he is being photographed. If Miss 
Henderson enters into the familiar world in 
which the child lives, then she, her camera 
and her lights represent the only foreign 
elements. The child is thus introduced to the 
stranger when he is secure in his own home, 
and on his own terms. 

In order to make herself and her equip- 
ment as unobtrusive as possible, Siri uses 





an Automatic Rolleiflex on a small tripod, 
either three or four photofloods and a baby 
spot. She wears a dress or a suit depending 
on the weather, but never wears slacks. She 
believes that normal street clothing makes 
her appear like a family visitor, and children 
are accustomed to their parents entertain- 
ing visitors. Few feminine visitors wear slacks 
on a first visit, however, and Siri tries to 








present as familiar a picture to her young 
sitters as she possibly can. 

After she meets the child, Siri looks the 
situation over with an eye to backgrounds 
suitable for portraits. Frequently the child 
has his own room or nursery and that is 
usually a pleasant background. In addition 
it has the advantage of being the child’s 
own territory and that usually makes him 
feel comfortable and relaxed. However, if 
the room has a distractingly patterned wall 
paper, Siri may move her equipment into a 
room where a plain wall can be employed 
as background. She moves the furniture 
around if necessary so as to place her lights 
to her liking. 

Lighting is an important consideration 
to Siri. Although she has no rigid rules about 
type, quantity or placement of lights, she 
does try always to light according to the 
type of child and the mood of the moment. 
If a child is laughing happily over some game 
he is playing with the photographer, Siri 
lights him brilliantly and in a rather high 
key. On the other hand, if a child is thought- 
ful rather than gay while working out some 
special project, Siri may use backlighting to 
emphasize the pensive mood. 

Whenever the natural illumination of 
the room pleases her, she is unwilling to 
forego this lighting just because she brought 


her own lights along. She employs the natural 
lighting or strengthens it with added lights 
according to the type of child and the sur- 
roundings that confront her on the job. 

















Her placement of lights is equally flex- 
ible. Miss Henderson changes her lighting 
during a sitting according to what she sees 
developing before her camera. She has 
absolutely no set lighting scheme, but she 
does have pet lights. The photofloods and 
baby spot give her the negative quality that 
she prefers, and that in turn insures the kind 
of print she enjoys presenting. She has tried 
speedlight and decided that it didn't produce 
the type of negative she prefers. Photoflash 
lamps were also tried and discarded because 
she was not satisfied to use only one lamp 
whereas several lamps would have required 
an assistant in order to make the quick 
changes necessary to avoid tiring a young 
child. Siri also found that the bright flash 
distracted her sitters and they lost the moods 
she had taken such pains to build up. Siri 
is not willing to share the child’s attention 
even with his mother, so she is doubly loath 
to employ any type of lighting that requires 
the interpolation of an assistant into her 
preferred twosome relationship between child 
and photographer — particularly since she 
has developed a lighting system 
handle unaided. 


she can 


She turns on her lights as soon as she 


has them plugged in. This enables the child to 
become accustomed to the glare before Siri 
begins to play with him. Then she gets right 


SIRI 


down on the floor, level with the child, and 
plays games with him. If the project involves 
building a castle, for instance, Siri works with 
the sitter until the building is well under way. 
Then she moves out of the circle of light to 
her camera, quietly. 


While the child continues to build, Siri 
keeps offering suggestions. She may advise 
the subject to add a chimney to the structure 
or bridge a moat. While the child is consid- 
ering and acting on the idea, Siri is exposing 
negative after negative. By the time the game 
grows boring, she has enough negatives of 
that particular mood and activity. She then 
brings up another game. All the time the 
child is playing, Siri anticipates his 
movement. She 
speed, but her 
enables her to 


every 


exposes at a rather slow 


anticipation of movement 
secure sharp, unmoved 


pictures when she seems it desirable. 


Miss Henderson doesn’t be- 
lieve that every part of each picture must 
always be sharp. She prefers a slight blurri- 
ness to help 


However, 


the feeling of spontaneous 
action in some cases. She also deliberately 
distorts perspective at times for the same 
reason, foreshortening a child’s arm or hand 
to emphasize some that 


aspect seems 





important in the character of the child. The 
child’s personal characteristics are the para- 
mount consideration. ‘‘No child is plain,’’ she 
said emphatically. Siri tries always to find 
the unique charm every child possesses and 
that every family finds endearingly familiar. 
She actually enjoys knowing each child. 
that the child wears is 
order to minimize its 
importance. Plain clothing, familiar to the 
child and favored by the parents, is always 
Siri's choice. With young children no change 
of clothing is permitted during the sitting 
because a change of garments tires a young 
child. With an older child a change may be 
advisable. 


The clothing 


important only in 


While playing with a youngster, Siri 
exposes between five and ten rolls of #120 
film. Back at her studio, she develops the 
film herself or supervises her assistant closely 
while it is being developed in Ansco devel- 


oper. She then enlarges the negatives on an 
Omega D-2. Usually Siri presents five by 
seven proofs to the parents, and she shows 
any number of prints, usually eight to twenty. 
The proofs are on either rougher paper than 
finished prints or on single weight paper. 
Sometimes Siri presents her work in an album, 
usually five by seven with a transparent cover 
and binding rings. The parents can order an 
album or single pictures or both. The finished 
prints are made on Cykora paper, developed 
in Ardol developer because of what she 
considers its excellent rendering of flesh 
tones, an important consideration in child- 
ren’s photographs. 

Siri and her young clients are loath to 
separate after a happy photographic ses- 
sion, and the parents of her sitters usually 
agree with the little Miss Henderson’s sug- 
gestion that a yearly album is the best way 
to ‘‘capture cherished moments” forever. 

















DATA: 


THIS PHOTOGRAPH was given a one-fifth second expos- 
ure at F/22, the film being Super XX, developed for 
five minutes in DK-50 at 68 
ment on Illustrators’ Special. 


. The print is an enlarge- 


CRITICISM: 


WHILE THE maker does not say so the original nega- 
tive for this picture is evidently not larger than 4x5 
because an over-all lack of sharp focus is very obvious 
in the finished 8x10. Practically all the detail in the 
left foot (the one to the reader's right) is very fuzzy, 
that of the toe being so much so that it is entirely lost. 

Again we run into the problem of distortion 
caused by the use of a lens the focal length of which 
is entirely too short for the subject. While only a por- 
tion of one shoe appears at the bottom, that portion 
is longer than the entire length of the shoe above. Even 
with the lens used this problem would have been less 
had all of both feet been included and had they been 
brought closer together. 

Does not the position strike you as being very 


unnatural? Really, do the shoes seem to be mates? We 
can see no good reason for slicing one foot in half. 
It seems that the maker, in an effort to produce some 
thing out of the ordinary, has gone so far that the 
product does not give the viewer a pleasing impression 
nor is it likely to cause, in the mind of the female 
observer, a desire to own the footwear shown. 


The longer we look at the print the more confus- 
ing it becomes. The only spot on which the eye can 
come to rest is the black heel of the stocking on the 
upper foot. The pattern of the stocking heel also 
detracts from the shoe and it becomes difficult to tell 
whether the black area extending from the 
the bottom of the 
the shoe. 


strap to 


instep is part of the stocking or 


Evidently the model was standing. Had she been 
seated on a bench of some sort, with her feet enter- 
ing the picture area from the upper corner at an angle, 
thus the feet and part of the legs, 
allowing both toes to point slightly toward the oppo- 
site lower corner, the 


showing all of 


shoes being then placed to 
emphasize their special features, there would have been 


a much more satisfactory result. 


The timing of the negative and the processing of 
both negative and print seem to have been well done. 
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THEY WANTED AN “EYE-STOPPER” 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


COMPOSITION, lighting, posing, technical quality, and all the other photographic 
essentials which are so constantly emphasized by demonstrators and writers to the 
contrary, any portrait photographer will agree that expression sells more pictures 
than anything else. Given a glint in the eye or a quirk of the mouth that family and 
friends easily recognize, or a happy smile on the face of a baby or youngster, and 
a portrait which no jury would ever pass will produce a good order. Thus, barring 
fashion shots in which emphasis is placed on costume or accessories and a model's 
face is usually subdued or may even be completely ‘‘dead pan,”’ expression is of 
primary importance to the illustrative photographer whose picture is intended to 
tell a story. 

Certainly it was that factor which drew my attention to the accompanying 
illustration as | was turning the pages of an issue of Advertising Age. These three 
remarkable expressions, so accurately depicting dismay, disgust and disappointment, 








drew first a chuckle and then a hearty laugh, 
so hearty that my wife demanded | tell her 
what was so funny. When | showed her the 
picture and her reaction was as sponianeous 
as mine, | decided it was too good not to 
pass on to my readers and promptly wrote 
the advertiser for the photographer's name. 
With equal promptness they responded with 
a glossy print, the comment that the adver- 
tisement had provoked much amusement in 
the advertising field and added that Karl 
Oeser had made the shot. 

Making contact with Karl Oeser was 
considerably more difficult. Born in Alsace- 
Lorraine, the son of a photographer, Karl 
Oeser is — as most professionuls are well 
aware — one of America’s top bracket 
illustrative photographers. For twenty years 
he has been associated vith Valentina Sarra 
of Chicago and New York and is constantly 
on the go with mage keep him 
away from his home basé hicago, so 


Here's the “Bingo!” advertise- 
ment just as it appeared in 
“Advertising Age,’ though greatly 
reduced from that journal's IIx 
14-3 /4 page size. 
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several months went by before he could 
finally spare the time to check his records 
and let me have the needed information. 
The trouble was that while | had the photo- 
graph and permission to use it, | was not 
satisfied just to publish the picture but wanted 
some accompanying background. 

According to Mr. Oeser, the Chicago 
Show Printing Company, who originate and 
sell ‘‘point-of-sale’’ advertising material, 
wanted an advertisement that would definitely 
be an “eye-stopper.’’ They needed an 
appropriate illustration, one powerful enough 
not only to stop readers of Advertising Age, 
the majority of whom are big-time national 
advertisers and agency executives, but to 
lead them into the copy. That was no easy 
assignment because these men and women, 
to whom advertising and all its tricks are an 
open book, are not easily impressed. C.S.P., 
however, felt that they had a striking head- 

(Turn to Page 60) 
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DATA: 


FOR THIS portrait the exposure was one-half 
at F 


second 
11 on Super Pan Press Type B film, the negative 
being developed for seven minutes in DK-50, one-to- 
one. The print is a projection on Indiatone, developed 
for two minutes in D-52. The lighting was a bit elab- 
orate, the main source being a Sun-Spot at the right, 
this being balanced by two fill-ins, one a floodlight 
shooting against a reflector at the left of the camera 
and the other a Sun-Spot to the right of the camera. 
Another Sun-Spot, to the sitter’s left, was used for a 
hair light while directly to the rear of this a spotlight 
illuminated the background. 


CRITICISM: 


WE HAVE before us a print with a beautiful olive-black 
tone which, at first glance, seems like a pleasing por- 
trait and which may very well have pleased the sitter. 
Unfortunately these favorable 


factors are counter- 


balanced by defects many of which are due to the 
over-complicated lighting. This is a cross lighting and 
because the angles of the lights were not well selected 
(the main source should have been more to the front) 
the face looks bumpy and angular. The strongest light 
is on the ear, bringing it too much into prominence 


and destroying perspective. This could easily have 
been corrected by toning it down with a head-screen. 


The shadow along the nose, also due to the placement 








ee 


of the main source, has a tendency to make the nose 
look too broad. 


While natural, it could be im- 
proved. The shoulder nearest the camera is badly out 
of drawing, as is the subject’s right hand. While these 
two faults are partially due to the camera being too 
low, we wish the data had included the focal length of 
the lens, which seems to have been too short. 


The hands looked better had the 
subject relaxed his right wrist and let that hand drop 
down. The lower part of the coat is much too dark 
(and also distorted now that we study it more closely) 
so that it clashes with the hands and the gray trousers. 
The wrinkles in both sleeves are very bad, those in 
the nearer being more prominent because of the false 
drawing while those of the far sleeve are genuinely 
disturbing because they stand out in such violent relief 
against the background. An effect like that of the far 
sleeve should be caught at once while looking at the 
ground-glass and corrected by pulling the sleeve down 
or, if that does not work, altering the pose. 


the pose seems 


would have 


The background light was well handled, though 
little too strong. The light on the 
hair might have been feathered a bit to avoid the 
very strong highlight on top. Both negative and print 
were well exposed and developed. 


it is perhaps a 
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This photograph, made by Mr. Mears with a 4x5 press-type camera and a 5” lens 
has an interesting history. The insurance company executives had no use for it when 
it was first shown, and when submitted for the Texas Association print exhibit 
it was coldly turned down. But the actual assignment came from the editor of an 
architectural publication for use with a detailed story about the building, and 
the editor liked it so much that he not only accepted it for publication but ordered 
an 11x14 print for hanging in the publishing firm’s directors’ room 
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CLOAKING BUILDING WITH EMOTION 


By C. Thomas 


THE ARCHITECT on the other end of the phone concluded with, ‘*. . . and make them 
look sexy as hell!’’ He was referring to some exterior shots of the Austin, Texas, 
Coliseum. Dewey Mears was receiving this assignment by ‘phone from a_ local 
architect who was leaving on a trip and wanted the pictures ready upon his return 
home. 

“Four years ago,’ said Mears, ‘‘such a description would have perplexed me 
no end. At that time, | would not have known what the architect meant when he 
asked for ‘sexy’ pictures of a building.” 

Mears came to Austin four years ago from a small West Texas, town. He came 
fired with ambition, lust for money and a head filled with preconceived notions 
about success in a big city. He had little money, but this did not hamper his style. 
He had no style to begin with. He owned a camera, a little darkroom equipment, 
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and he rented a basement in a downtown 
building to get set up and have a business 
address. He was willing, eager, and hopeful, 
just like so many other photographers who 
undertake the big plunge and open studios 


“on their own.’’ Mears would photograph 


anything, and go anywhere to shoot it! 

His break came unexpectedly, as breaks 
occur. Out scouting the job of photographing 
a new four-story women’s specialty shop, he 
was put off. ‘Not ready yet,’ he was told. 
He was put off again, and again. Finally, he 
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got the job, a routine job. But it was a 
beautiful shop and Mears couldn’t resist the 
temptation to take shots just for the pleasure 
of taking them. He showed the full set, when 
completed, and the store selected a few they 
wanted. Those prints that did not click with 
the store were just ‘‘too unconventional.’’ Too 
pictorial. 

“But,’’ said Mears, “those unwanted 
prints set me up in business. Within a few 
days a representative from the glass manu- 
facturer dropped by, having procured my 
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name and address from the specialty shop 
owner. He bought some stock shots showing 
his product, and he commissioned me to 
make several more shots, specifically playing 
up the glass. He wanted me to steer deliber- 
ately away from the conventional, 
shots.’ 


routine 


Eventually, Mears sold photographs to 
every one who had anything to do with the 
the building of this 


furnishing and new, 








This is the “outdoor fur 
niture display room” of 
an Austin furniture store. 
The trick was to display 
the furniture to best ad 
vantage while capturing 
the atmosphere of the 


display. it’s hard to be 
lieve that this is not a 
genuine outdoor patio, 
set up and illuminated 
for an evening snack 





modern building, including the architects. 
“When the architect saw the prints of 
what | had already shot,’’ said Dewey Mears, 
“he wanted me to make a whole new set of 
negatives, under his direction. And here was 
my first awakening. Up until now | was under 
the impression that architects were only 
interested in record shots with true perspec- 
tive. The architect did not give a damn about 
that. What he wanted to portray was the 








shop's atmosphere.” 

Commercial photographers who scoff at 
the pictorialists should take a lesson from 
them, says Mears. Call them “‘arty,’’ so what? 
What is wrong with being artistic? Art, in 
varying degrees, appeals to every one to 
whom a commercial photographer will ever 
sell his wares. 

Take the architects, for a_ classic 
example. Every one of them has studied art 
as a basic fundamental. Have you ever seen 


any of their sketches, or what they call ‘‘ren- 
derings?’‘ They do not look in the least like 
the blueprints! The architect works in cloud 
effects, shadows, 


landscaping (when the 


building calls for it), as well as ‘‘atmosphere”’ 
by the appropriate placing of people, auto- 
mobiles, or whatever may help to make the 
setting look realistic and attractive. 

Why is this so? 

Successful architects long since learned 
that their clients want more from them than 





One of Mears’ early lessons in what architects really want. He thought 
the print below would be just right but it turned out that the architect 
wanted to emphosize the height of the multi-story structure. Having 
cropped his original too close on the ground-glass, Mr. Mears had several 
hours’ extra work in the darkroom before securing the needed extra sky 
effect above the heightened building in the print at right. 
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functionally and technically correct buildings. 


Every architect disguises his knowledge of 
stresses and strains with a cloak of beauty. 

Since the minute probings of the human 
mind by psychologists, there has been a big 
change in the and 
modern buildings. 


exterior interior of 

“| just completed a set of pictures of a 
new bank,’ said Mears. ‘‘What the archi- 
tect wanted emphasized was that this bank 
had a friendly, rich, warm atmosphere. Other 
photographers had shot this bank on specu- 
lation. The depicted a cold, hard, 
commercial atmosphere, just what the archi- 
tects did not want. The officers of the bank, 
though they could not put their fingers on 
the reason, did not like those photographs.” 


results 


Years ago, bankers demanded awe- 
inspiring edifices. Such buildings, so the 
bankers thought, lent the banking business 
great prestige. Little did they realize that 
customers walking into their vault-like build- 
ings were immediately chilled. This one factor 
alone set 
banks and bankers. Today banks have 
dropped their austere fronts while the bankers 
themselves have discarded their hard, stiff 
collars in favor of soft ones. 


up a negative reaction toward 
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This change-over is going on everywhere 
and affects every type of business. The com- 
mercial or architectural photographer who 
isn't aware of it is going to be left by the 
wayside to nurse his camera and lens alone! 
Thank the psychologists for all this! 


Psychologists have made a very thor- 
ough investigation of aesthetics and have 
uncovered some startling facts. Art, like no 
other the 
emotions. Emotions are what prompt people 
to act. In all overt or repressed action there 


medium of communication, stirs 


are just two factors involved: intelligence and 
emotion. And the more of one, the less of 
the other. Oddly enough, in the vast majority 
of people, emotion is the influencing factor 
that prompts them to reach a decision. Here 
it must be understood that intelligence is not 
a synonym for education. Hence we have 
educated fools, 
people with 


and we _ have 
little formal 


intelligent 
education. 
Intelligence is a native capacity that you are 
born with, or born without. External factors 
can not change this, success school advertis- 
ing to the contrary. This being true, it holds 
that in order to sell photographs whether of 
buildings or people, they should be seasoned 
with a dash of emotional content. For general 


very 
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technique, we repeat: study the work of the 
pictorialists. 


“The architect,’ said Mears, ‘for whom 
| did my first job on the women’s specialty 
shop building, soon had a home to do. This 
home was a departure from the conventional. 
The architect wrote about it to one of the 
national architectural publications. Yes, they 
wanted a story on it, and they would send 
down a photographer to take the pictures 
necessary. The architect could see no reason 
for that because he thought | could do the 
job to everyone's complete satisfaction.” 

The architect wrote the editor to that 
effect. The editor, skeptical fellow as editors 
are, wanted to see some samples of Mears’ 
work. After seeing them he agreed to give 
Mears the job. 

“He offered me a hundred dollars for 
fifteen pictures,’ said Mears, ‘“‘with the 
explanation that this should be sufficient pay 
for an unknown photographer. 

“That set me to thinking,’’ Mears went 
on. ‘| was getting $5.00 a shot, the editor's 


demand, were | known?” 

True, Austin, Texas, is not an ideal place 
in which to start building a national reputa- 
tion. But Mears decided that he had to begin 
some place, and as long as he was in Austin, 
he had better begin there. 


“The next job of importance," said 
Mears,’ ‘“‘was for a firm of architects in 
Houston. Through architects here, they had 
heard of me and my work. This job was 
shooting a new cafe. The architect did not 
like a single print that | delivered. He went 
over each one with me. Collectively speaking, 
they were all too hard, too formal, too 
commercial. 

“One shot was of a terrazzo floor, grey 
in color. ‘Too damn cold looking,’ said the 
architect. ‘Your picture makes the room 
appear dank and uninviting. You wouldn’t 
want to walk on it. “’ 

Mears did not know how to make a 
cold floor look warm and inviting. 


“Grey the foreground down," said the 
architect, ‘just show a shaft of light pouring 


offer bettered that! What prices could | in from the background.” 
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What picture exhibit judges approve is not always what the customer wants. The print on the right delighted the 
architect, who wanted to emphasize the “feeling” of the staircase. Texas Association judges would not hang it 
They felt it should have been cropped closer — too much floor and too much ceiling,” they said — and they 
objected to the burned-in wall. Compare it with the straight shot on the left, printed without manipulation 











Mears retook some of the shots, and 
sweated it out in the darkroom. 

“That was when | began to learn how to 
make prints,’’ said Mears. “This architect 
liked my second attempt. As he was one of 
the leading architects in Texas, doing work 
for him boosted me up the ladder more than 
any other one thing.” 

Architects are a clubby lot. They, like 
all other professional people, set themselves 
apart in small intimate groups. Once you are 
‘in’’ with the leading elements, you are set, 
as long as you continue to please them with 
your work. 





Being serious about his photography, 
Mears takes an active part in the Texas 
Photographers’ Association. He has had 
many prints hung, and has collected many 
awards though what he considers some of 
his best work could not pass the juries. Did 
Mears fly off the handle and accuse the 
judges of being incompetent, or drop out, 
or refuse to take an active part in the asso- 
ciation? 


“The judges caught something wrong in 


every case,’’ Mears said. “| learned and 
benefited from their criticisms.’’ 


But do not be misled. Mears did not 

















change his style. To keep changing style soon 
puts a photographer in a position where he 
isn‘t even a good imitator. He becomes 
confused, throttled down by too many con- 
flicting ideas he has 
there. 
“Consequently,’’ 


borrowed here and 


said Mears, ‘Il print 


all my own shots. | have a darkroom man, a 
good one. He prin‘s the routine stuff, informal 
wedding pictures, for example. When he 


sees a negative, but has never seen the 
Original setting, he can only make a print 
according to good technique. He can not 
know the atmosphere nor the mood. No one 
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dame 
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can make acceptable prints when trying to 
work from a mental vacuum.” 

Mears keeps 
architects. His 


informal wedding assignments 


himself busy with his 


darkroom man_ takes the 
along with 
his other chores, and keeps busy. One girl 
doubles in brass she is the receptionist 
and does minor spotting work, wraps the 
prints, and is in charge of the negative file. 

For practically all his architectural shots, 
Mears uses a press type camera equipped 
with a five-inch lens, though he also has a 
5x7 view camera and a 4x5 Linhof Technika. 


(Turn to Page 60) 
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PHOTOGRAPHY IN ARCHEOLOGY 





RECORDING THE PAST WITH THE CAMERA 


By George F. Jackson 


THE MODERN SCIENCE of photography is of immeas- 
urable aid to archeologists in their search through the 
lost and forgotten ages of mankind for the story of 
the past. These prehistorians are utterly dependent 
upon photography for an impeccable record, for such 
is the nature of their work that they must destroy each 
upper layer of the civilization on which they are work- 
ing before they can go lower and find what lies buried 
beneath. 


In addition to straight record photography on the 
ground, aerial photography is also of great help in 
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Model (at Indiana University) of the type of house built 
by the Indians at the Angel Mounds site 
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revealing evidence to the trained worker that could 
have been discovered in no other way. Many ancient 
cities, structures, mounds, earthworks, ditches have 
been found only by the study of photographs taken 
from the air. Although aerial photography as an aid 
to archeological research was tried as long ago as 
1891 when attempts to take pictures from a free 
balloon were made in Indiana, and in 1906 when 
photographs of Stonehenge in England were made, 
these were more in the nature of experiments. It was 
not until comparatively recent years that the airplane 
and the archeologist have got together to secure good 
results. 

What might be called modern archeology started 
in 1868 when Dr. Heinrich Schliemann began the 
excavation of Troy. At that early stage of the game 
no one quite understood how an ancient city should 
be excavated, and unintentionally much valuable evi 
dence was destroyed. Compared with today’s diggings 
the work was the hit-or-miss method of an inexper- 
ienced amateur. The workmen simply dug straight into 
the site and unwittingly obliterated some of the most 
important archeological records of modern times. Since 
photography was then in its infancy and cameras 
were cumbersome affairs not easily used or moved 
from place to place — and probably no one thought 
of using them anyway — no very complete record was 
kept of the actual excavating itself. 

But not so today! In preparing for the excavation 
of a prehistoric site today, trained workers first study 
photographs, and survey the area, after which the 
entire space is marked off, by means of a grid system, 
in 100’ squares. Into each intersection point metal or 
wooden pegs are driven and these remain in the 
same location during the excavating. That is, they are 
simply moved downward with the lowering of the 
ground level as the digging progresses. 

During all of this preliminary work and especially 
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Top: Prehistoric postholes their 


and fireplace pits, 
complex pattern due to the Indian habit of demolishing 


a house no longer serviceable and then building 
another over the same spot, often repeating this many 
times over the years. Center: All burials are carefully 
uncovered, all dirt and refuse being removed from the 
surrounding area before the bones themselves are 
touched. Bottom: Two Indiana University students of 
archeology using a 5x7 camera to shoot a prehistoric 
find before moving it. 


Top: View showing one corner of the Angel Mounds 
tite and one of the 20° high photo towers described 
in Mr. Jackson‘s article. Center: Prehistoric mounds, as 
yet unexcavated, at the Angel Mounds site. Such 
photographs are important to the archeologist because 
they show the exact lay of the land before digging 
commences and are essential for later reference once 
work is under way and the physical characteristics of 
the terrain have been changed. Bottom: Bastion show- 
ing holes (with dirt removed) for posts which held up 
the palisade walls. Such bastions, spaced about 120’ 
apart along the walls and with small openings along 
their sides, permitted the Indians to protect the entire 
face of the wall with cross-bow fire. Although bastioned 
palisades were used in Europe as far back as the 
Middle Ages, it seems that the North American Indians 
had the idea first. 


GLENN A. BLACK 
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during the excavating that follows, many, many photo- 
graphs are taken. The number of them varies with the 
importance of the site and the findings of the workers, 
but it is doubtful that a trained archeologist would 
proceed with any important work today without having 
a photographic record made of his 
findings. 


progress and 

In order to see just how important photography 
is to the modern archeologist, suppose we take a first 
hand look at the actual excavation of an important 
prehistoric site: Angel Mounds, in Vanderburg County, 
Ind., not far from Evansville. This spot, now owned and 
being studied by the Indiana Historical Society, is 
the site of a large prehistoric village and several great 
mounds, all of which were once partly surrounded by a 
high palisade at least 2,600’ long. 

Since its inception in 1939, work at this site has 
been under the cble direction of Glenn A. Black, one 
of the mid-west’s archeologists. All of the 
scientific background for this 


foremost 
illustrations and the 
article were furnished by him. 

Black’s photographic equipment consists of a Leica, 
a 4x5 Speed Graphic, a 5x7 view camera, a Rolleiflex, 
and a Bolex H-16, all with telephoto and wide angle 
lenses and other necessary accessories. There is also 
a completely equipped darkroom at the site, although 
some of the developing and printing of black-and- 
white pictures is done commercially. 

When work was first started at this ancient village 
the entire area was surveyed, mapped, and laid out 
in zones of 100’ squares as mentioned above. After 
considerable work which it is not necessary to go into 
here, the actual digging was started. This was done 
in 10° squares within the larger 100’ zones. As each 
block was excavated, material from it was catalogued 
and photographed. 
earth, which 


In addition, the one-foot wall of 
the diggers left standing between the 
squares, was cleaned, charted and photographed. This 
was necessary to determine 
the earth passed through to reach the floor of the 
block. removed and the entire 
floor of the whole area was exposed. This surface was 
then scraped with hand and all subsurface 
disturbances such as post holes and pits were cleared 
out. Provided the area is smooth and clean these dis- 
turbances show up plainly. Photography here is of 
importance, for, if more excavating is to be 
done, the pictures taken will be the only record left 
of the higher workings. Obviously, a site once dug 
can never be restored to allow a check on some doubt- 


the exact character of 


later the walls were 


trowels 


great 


ful characteristic, so it is necessary to have a complete 
record which shows all of the evidence, however slight 
it may seem at the time. 


An amusing side light on the finding of prehistoric 
holes is the incredibility of the layman that 
archeologists can accurately determine just where 
ancient peoples dug holes for their 
storage pits and the like. However, it is a physical 
impossibility to dig a hole of any type in the ground 
and refill it exactly as nature laid it down. No matter 
how much time has elapsed since the hole was dug 


post 


building posts, 
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and refilled, the variation from the undisturbed area 
visible to the trained observer. Black says 
that, if there were any point in so doing, it would 
be possible to visit any abandoned homestead site 
where no structure remained and determine the fence 
lines, the location of the well, and even the size and 
position of the house and other buildings. Any dis- 
turbance in the ground tells the story. It is by such 
means that the building lines, post holes, storage pits, 
palisade walls and graves 
Angel Mounds site. 


remains 


were determined at the 


During the digging, when a trowel point discovers 
the presence of some object near the surface, it is 
immediately photographed, usually with a metric rule 
or small tool included for scale. Later, after the object 
has been washed and particularly catalogued, if it is 
an important find or will be useful in public rela- 
tions work, it is photographed again, perhaps many 
times. Useless fragments of bone or stone that have 
no archeological value are, of course, discarded. There 
is no point in shooting several million fragments of 
unworked rock or other items which have no bearing 
upon the actual prehistoric study itself. 


Many of 
towers,”’ 


the pictures are taken from “photo 
20’ high platforms especially built for the 
purpose, but there are times when it seems that none 
of the prearranged devices can get just the proper 
angle and height needed for certain photographs. At 
one time when negatives shot from a plane did not 
give the exact perspective and it seemed almost im- 
possible to get it, Black devised an ingenious contrap- 
tion to get the air views. He built a large kite, about 
4'x8’ with a 20’ tail, attached a camera to it, made a 
shutter release from a mouse trap and got excellent 
pictures. The thing involved a considerable 
amount of trial and error and would have been the 
envy of any schoolboy who saw it. Although the kite 
pulled so hard in even ‘a mild breeze, that it required 
two men to hold it, and had to be pulled down after 
each exposure for the shutter to be reset, it got just 
the exact pictures needed, so it was considered time 
well spent. 


whole 


Black-and-white film used in the 4x5 and 5x7 
cameras is usually a medium speed sheet film, although 
film packs and sheet film of the fastest emulsions are 
always available for them if needed. Kodachrome is 
used occasionally in the large cameras and exclusively 
in the Leica. As a teacher of archeology and a much- 
sought-after is necessary that 
plenty of 2x2 slides available to illustrate various con- 
fusing points and show his listeners just how an 
archeologist goes about his work. These he has, liter- 
ally, by the hundreds. An illustrated talk by this man 
is also a lesson in photography, for his pictures not 
only show the scientific aspect of his subject but are 
also photographically perfect. Composition and expos- 
ure are usually just right, and by the skillful use of 
camera position, Glenn Black makes of his transpar- 
encies not cold data but interesting and 
delightful pictures of interest to both the layman and 


lecturer it Black have 


scientific 











the scientist. 

This touch of a good cameraman with a thorough 
knowledge of what is necessary to make a good pic- 
ture is quite evident in the 16mm color film recently 
made at Angel Mounds under the direction of Archeol- 


ogist Black. This film, sponsored by the Indiana His 
torical Society, and made to show the coming of man 
to what is now Indiana and his early sojourn there, 
is near completion and marks 
progress of prehistory and photography. 


a milestone in the 


MAKING OURSELVES ACCEPTABLE 








I1—QUALITY IS THE FIRST ESSENTIAL 


BY W. FRANK WELCH, PRESIDENT, THE AD-VER-TI-SER, INC., FORT WAYNE, IND. 


IN THE FIRST ARTICLE in this series, which appeared 
last month, it was agreed that the basis for the success 
of any business, whether it offers a product or a 
service for sale, is the quality of the product. It goes 
without saying that the product must be of the best 
quality that can be turned out; if it isn’t, we have two 
strikes on us before we even begin striving for public 


acceptance. 


Casualties run high in business, as high as 95%! 
Many of the failures can be attributed to the discrim- 
ination of the public in refusing to accept an inferior 
product. 


The quality of many manufactured items nowadays 
is not up to the standard of former years. Conscien- 
tious managements recognize this fact, and so today 
we hear much about quality control. It is a new facet 
in business and a vitally important one. Sub-quality 
in a product today may be traceable to many things, 
but it is our opinion that the chief source lies with 
labor. In spite of tightening quality controls, slipshod 
methods of workmanship, a discouraging attitude of 
carelessness on the part of employees, typical of the 
, trend of our times, too often is reflected in the fin- 
ished product. 

Here is a case in point: We recently had an 
experience with a company which, after undergoing a 
labor difficulties, began putting on the 
market products inferior to those formerly manufac- 


series of 


tured. For a long time the executives of this company 
were themselves unaware of the slipshod methods which 
had entered their manufacture and a great amount 
of damage was done before they realized what was 
going on. They bought the finest materials, they had 
the very best engineering talent, and paid the highest 
wages for skilled labor. They had a fine sales organi- 
zation and excellent distribution, yet their sales curve 
showed a steady decline. Customers who had become 
accustomed to high quality in the product manufac- 
tured by this firm were being alienated as the result 
of repeated troublesome experiences with the product. 
The face of the whole organization was red, for they 
had been leaders in the field and had confidently 
advertised the highest quality at all times. When at 


long last the management became aware of the fact 
that reigned. 
It will take some years, if ever, before this company 
can overcome the 


this was no longer true, consternation 


negative influence created by 


inferior quality. 
It seems needless 


effect of this 


to point out the 
unfortunate 


damaging 
circumstance on the com 
pany’s advertising program. The most effective advertis 
ing program it is possible to devise will not whitewash 
a bad product! 


Secondly, in our consideration, is the 
factor of price. We must offer the highest quality at 


the lowest possible price, consistent with a fair profit 


present 


possibility, plus the wages of management, labor and 
materials. And it must be a fair margin of profit 
fair to the and fair to 


customer the manufacturer, 


the wholesaler or the retailer. If we, as the seller, 
can‘t make a fair margin of profit, we won't stay in 
business very long. And if the buyer can’t buy at a 
fair price, he won‘t buy our product; he'll go over to 
a competitor where he can buy comparable quality 


at a lower price. 


So let's first strive to make our 
than that offered by a 


let’s offer it at a price 


product better 
competitor, and, if possible, 
lower than that of our com- 
petitor. But let’s be very careful that we know our 
costs and that 
we can't have sufficiently high margin to take care 
of all overhead and provide a 
turn on our 


that we don’t set our price to low 
reasonable net re- 
investment. 


Here is a concrete example to illustrate this point. 
A manufacturer friend of ours, who makes a line of 
farm equipment accessories, recently placed on the 
market an accessory for tractors. This item generally 
resembled several competitive items. But our friend's 
research and engineering departments had come up 
with that item to 


offer more advantages than competitive items. 


several improvements caused his 


These additional features might indicate that the 
item could have been priced higher than competitive 
items, but our friend 


is a shrewd business man. He 


knows the value of producing the best possible product 
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at the lowest possible price. So, instead of pricing his 
improved product higher than competitive items, he 
priced it lower! And don’t think that this manufacturer 
has not provided a fair profit margin. He has! 

The product was an immediate success. More than 
200,000 units have been sold since the item has been 
on the market. 

The quality of an item and the price of an item 
make an impression on the public. If the quality is 
of the best and the price is right, these two “public- 
impression” factors go a long way towards “advertis- 


ing” the product. They make a favorable impression 


on the public. They create acceptability. They build 
good will and prestige for the product and the name 
behind it. 

So let's first of all make the right kind of public 
impression with a quality product that is priced lower, 
if possible, than competitive 
render our general 


items. If we do, we'll 
advertising program far 


more miles out of 


more 
effective and get the advertising 
dollars we invest. 

Next month, we'll examine the qualifications and 
the attitudes of management from the standpoint of 


the kind of impression they make on the public. 


A CHRISTMAS CAMPAIGN 


SUCCESSFUL SMALL-SPACE ADVERTISING 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


LAST OCTOBER, on my editorial page, | pointed out 
that the abnormal volume of newspaper 
advertising during the months preceding the Christmas 
holidays, even reasonably large advertisements receive 
far less attention than 


because of 


they would at other times of 
the year. As a matter of fact, few photographers can 
use really large space at any time, and four to six 
inches double 
about the limit for most studios. 


column on a_ once-a-week basis is 


As a variant | suggested using the same number 
of column inches that would ordinarily be taken each 
week but instead of using them in one advertisement 
that could easily be lost in the shuffle, breaking them 
down into them 
| also advised 
short 


single column inches and scattering 
through the paper on separate pages. 
trimming the copy down 


plus the 


to one sentence or 


statement studio name, address and phone 
number and, for a final touch, running them as “re- 
verse plates,” the type in white on a black ground. 
| completed the suggestion by including 
bits of copy which | thought suitable. 


seven brief 


A number of readers wrote that they were follow- 
ing my advice and several sent proofs of the adver- 
Boise, Idaho, 
carried the idea somewhat farther, as the accompany 


tisements. Parker Portraits of however, 


ing letter from their advertising agency — Bergen F. 
and the 
indicates: 


Newell Advertising, of Boise — reproduced 


group of advertisements, 


“Your Editor’s page 22 of the 
October, 1951, issue of THE PROFESSIONAL PHOTO 
GRAPHER, was brought to our attention during discus 
sion of Christmas 


Commentary, 


promotion for our client, Parker 


Portraits of Boise 


“In our opinion, your suggestions were sufficiently 
good to warrant their use almost in entirety for a small 


space campaign. The ad was designed to stand out 


Photographer 
Professional 
October - 1952 





in the paper, regardless of how crowded, the copy 
being taken from your Commentary without change 
“The schedule is set up to run one ad every other 
day from the last week in October through the second 
week in December. So far, we are happy to report, 
been better than excellent. The 
studio has enjoyed a steady stream of people, as well 
as phone inquiries, and has been working at capacity 


the response has 


“We are enclosing copies of six of the ads, think 
ing that you may be interested in passing our treat 
ment of them along. Yours in the interest of better 
promotion 


and advertising by photographic studios 


everywhere.” 

Note that one of these advertisements appeared 
in the paper every other day, starting the last week 
in October, and that the agency wrote to me on Nov 
ember 7, indicating an extremely rapid reaction on the 
part of the public. The copy is very simple and cer 
tainly in no way original with me as it consists solely 
of veriants from, or simplifications of, headlines and 
sales arguments which have been used many times. 
But the layout originated by Mr. Newell is to my mind 
what does the trick. It isn’t copyrighted and he has 
been good enough to pass it on, so | am doing the 
same for the benefit of those readers who are seeking 
a different treatment for their own holiday advertis 
ing this fall. And thanks to Mr. Newell! 


The copy used in the six advertisements at 
the right is not new, as this article explains, 
but is as good as new to any studio which 
has not used it before, while the striking 
layout will stand out on any newspaper page 
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POSTCARDS FROM COLOR TRANSPARENCIES 


By Russ Hanson 


NO OTHER SIDELINE of our 
more satisfaction, and an equal sense of escape from 
the usual 


business has given me 


studio routine, than selling postcards in 
color to business owners around town. The purpose of 
this article is to recommend certain tried procedures, 
etc., which should prove helpful 
photographer interested in 


and growing sideline. 


to any professional 
developing this profitable 


True color postcards 


transparency of 


require a sharp, carefully 


exposed, color professional quality. 
The next step is to have three-color engravings made 
from the then to have the cards 
printed. Sounds quite simple, doesn’t it? Well, it can 
be, but you must put forth a little effort and acquaint 
yourself with the mechanics of this work, securing the 
services of a reliable color engraver and printer, all 
for a reasonable price. 


transparency, and 


Drawing from my own experience, | might add 
that the idea for using color postcards, strictly as an 
advertising medium for many types of businesses, came 
to my attention in a very roundabout way. A friend 
traveling out west sent me one of these cards picturing 
a colorful from a dude ranch she visited. At 
first | couldn‘t seem to comprehend what possible con- 
nection this type of color work had to do with my 
own studio, but a bell kept on mentally ringing, and 
slowly an idea began to take form. 

The only drawback was that the locale in which 
| lived was not a resort area, nor particularly unusual 


scene 


so far as natural wonders were concerned. Nevertheless, 
| felt these cards had some worthwhile application, and 
| finally came up with the thought that a good many 
business houses in town could use this means for 
personalizing their advertising. 

Armed with what | thought was a new idea, | 
contacted the Mike Roberts Color Productions, 927 
Addison St., Berkeley 2, Calif., — their name appeared 
the back of the dude 


ranch postcard — with a request for information, and 


as engraver and printer on 
any samples of cards they might have pertaining to 
various businesses. My idea certainly came bouncing 
back in a hurry. It seems that this sort of advertising 
has been going on for some time, particularly out on 
the west coast. | was-literally showered with a great 
variety of cards advertising not only hotels, resorts, 
and scenic spots, but department 
garages, cocktail lounges, churches, etc., 
interior and exterior shots, all made from color trans 
parencies, 


stores, taxicabs, 


restaurants, 


Bolstered with an ample supply of sample cards, | 
started calling on likely prospects, but with 
little success. However, | was convinced that such post 


several 
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cards had a place in my business, and so | tried to 
work out a better customer approach. 

First” of all, | 
deal” 


made up a customer “package 
— photography, 
three-color engravings, and printing. After each quan 
tity and correlative price, | listed the price per card. 
For example: 5,000 postcards — $155.00 — (3.1c each). 
This single all-inclusive, price list eliminated confusion 
and petty bickering over charges 
vould-be and by using the 
lowly price-per-card idea, considerable price resistance 
was overcome. Incidentally, the $155.00 
5,009 cards is a fluid figure, and includes the color 
engraver’s and printer's costs plus my charge for the 
color photography. 


price list, covering everything 


various between 


customers and myself, 


charge for 


The next step, at least until | had samples of my 
own work to show, was to take a “sneak” shot of each 
prospective customer's place of business: | would load 
up my Speed Graphic, take enough holders for at 
least a dozen shots, and “hit the road.” Half a day’s 
time was ample for this leisurely shooting, and after 
developing the made _ black-and-white 
postcard prints of each shot (Kodak has this postcard 
paper) and mailed them to the respective owners. 
| found it a good idea to write a brief note on the 
message side of each card, such as, “Photo postcards 
will help advertise your place of business. I'll call on 
you soon with more information.” Then your 
address, and phone number should be included. 

! was both surprised and encouraged to note how 
many of store owners had this little postcard 
prominently displayed by the time | called on them. 
The idea turned out to be a very satisfactory entree, 
and a time saver too. Usually the sample card sold 
itself, or thus time-consuming 
call-backs to get an order. 

At first | banged away with my 
rather indiscriminate fashion, but after analyzing my 
list of acceptances, and comparing them with the 
number of shots made, a lot of wasted time and 
effort was uncovered. | soon formulated a pattern as 
to what businesses in town were the most likely pros- 
pects, and shot 


negatives, | 


name, 


these 


otherwise, eliminating 


camera in a 


accordingly. The net result was a 
higher proportion of orders received from the number 
of specuiative shots made. Also, requests for black-and 
white cards began to come my way. 

Briefly, the black-and-white cards, popular with 
smaller businesses, can become somewhat of a prob 
lem. Any company specializing in this work can way 
underprice you, if you charge according to the time 
you have to put into each order. Their engraving and 
printing facilities are set up to handle this work in 





“gangs, a term signifying the printing of possibly 50 
or 100 different Of course the color 
cards are also printed in much the same manner. How- 
ever, about two months are required to get delivery 
on these black-and-white cards, so you can better this 
timetable, and ask a more equitable price. My sugges- 
tion is to look around in your locality for a small 
printing and engraving shop and make a deal with 
the owner. This worked out quite well in my own 
experience and | was able to give one or two weeks’ 
service on cards to my customers. Be sure your printer 
has the correct postcard paper, and stick to letter 
press, not offset printing. | tried both and the former 
is much better. 


cards at once. 


My average black-and-white postcard order was 
for 2,500 cards. My “package-deal’” price to the cus- 
tomer of $39.50, or 1.6c each, included the photo- 
graphy, one 8x10 glossy print, and less than $25.00 
for both the engraving and printing, a gross profit of 
at least $14.50. When customers want a re-run of the 
same card — something you should be alert to sug- 
gest — | usually knock off $5.00 because | already 
have the engraving. No doubt an ambitious person 
could expand this program, but for the same amount 
of effort, color postcards will bring 
times as much profit. 


in almost three 


True, you may not have as 
many orders, but the other can become time consum- 
ing. 

Now let us take a color postcard order and follow 
it all the way through. Your customer has just said 
“yes” to a minimum order for 5,000 cards at $155.00. 
This package-deal price of mine includes color photo- 
graphy, three-color engravings, and printing — express 
charges are passed on to the customer. 

The Mike Roberts people are currently charging 
$125.00, less their commission to me — or you, for 
5,000 cards. This leaves $30.00, based on my charges, 
for the color photography. Interior shots, requiring more 
complicated lighting arrangements, are slightly higher. 
However, open flash, plus the existing lights, generally 
suffices. 


Be sure your customer agrees on the scene, or 
shot, he wants you to take. | usually take three shots 
of the selected scene, one at the meter reading, one 


below it, and the third above. If the customer wants 


to choose from several scenes, same location, be diplo- 
matic about it and don’t go too high for this extra 
service. 


When the transparencies are ready — up to now 
used Kodachrome daylight and artificial light 
color film — | arrange an appointment with the cus- 
tomer and have him make his selection, steering him 
to the one most properly exposed. An 8x10 Kodak 
Iiluminator helps considerably at this point. Because of 
its size, four 4x5 transparencies can easily be viewed 
at once, and it impresses the client than 
merely handing him a couple of transparencies to 
study awkwardly by holding them up to a light; also 
the illuminator brings out the full 
shot. 

After the selection has been made — any photo 


I've 


for more 


beauty of each 


grapher should guarantee, and deliver, a satisfactory 
transparency, or do the job over — be sure to collect 
at least a 75% down payment on the entire order. 
Incidentally, you will find it helpful 
deposit angle when making your initial sales presenta- 
tion. A little build-up on this point will make it easier 
to collect when the proper time comes. 


to mention this 


Also, because of the length of time involved in 
completing a color postcard order — about six to 
eight weeks — anything can happen. You may feel 
that | have stressed the deposit angle a bit too strong 
ly, but | in my experience 
where, because of an acquaintanceship with the client, 
or maybe just timidity, | did not ask for a deposit. 
One was killed in an accident and another suddenly 
went out of business. The heirs and were 
very unsympathetic when | delivered the completed 
cards and presented my bill for payment. Small busi- 
nesses person — the 
owner. Remove him from the scene, and bingo, there 
goes your order. 

Continuing on with our hypothetical order, let's 
assume the customer has paid the 75% deposit — 
75% of the $155.00 order is $116.25. Then, when send- 
ing in the transparency to, say, the Mike Roberts Com 
pany you must also include a minimum, prearranged, 
deposit to them, based on the costs for engravings 
and printing. Be sure to enclose the message your 
client wants printed on the address side of each card, 
and your own credit line, either as photographer or 
distributor, preferably the latter. | use ‘distributor’ 
so that any interested party looking for the producer 
of the card will contact me. Think of it — 5,000 cards 
going out with your name on them, and at no cost 
to youl 


recall several instances 


creditors 


usually revolve around one 


In about three weeks the color proof will be sent 
to you, if you so designate, and you should. Let your 
customer see this, get his O.K., or note any minor 
changes, and return the proofs. The finished cards will 
then be forwarded to you, C.O.D., and upon your 
delivery of them to the customer, you should collect 
the balance due, thus completing the transaction. 
Once the cards are out of your hands, you may have 
to wait longer than desirable for this final payment. 

Now, 5,000 cards may sound like a lot, but one 
mailing by a department store can quickly dispose of 
them. Re-runs, which you should solicit, are consider- 
ably cheaper, and the engravings can also be used for 
year-end calendars, or perhaps in making up additional 
advertising mailers of different types. 

Shooting for this postcard business does not require 
any special equipment to speak of. | have operated 
satisfactorily with both my 4x5 Speed Graphic and a 
5x7 Burke & James view camera with reducing back. 
To hold down expenses, | interchange lenses, standard 
and wide angle, between the two. The reducing back 
enables to make use of the swing backs when 
shooting the less expensive 4x5 color film instead of 
5x7. Lighting become complicated, or 
may be done quite simply, depending on what prob- 
lems present themselves. If the color postcard business 


me 


interiors can 
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We pay, on acceptance, $1.00 for each item 
we can use for this department, Stunts, gad- 
gets, formulae, short-cuts, just so long as 
they are original with you. Long or short, 
illustrated if necessary. The idea is the main 
thing — we'll do any needed re-writing. Just 
address this department. 











TRY WOOD STOPPERS INSTEAD OF CORKS 
BY FRANK FULKERSIN, FLINT, MICH. 


The common cork is out of date. It 


and 


becomes soaked, 


is easily broken, too often needs replacing. | 


found wooden stoppers like the one in the illustration 


in a local hardware store. These are intended for use 
with wooden kegs but are just the thing for the photo- 
graphic laboratory. Because of the considerable taper 
they will fit quite a variety of bottles and jugs, and 


will last for years. 


SUBSTITUTE FOR SMALL RUBBER HOSE 
BY G. M. BROADHURST, JESUP, GA. 


One of the problems of the small-town photographer 
is to obtain on short notice many small items which are 
often overlooked when the regular order to the stock 
house is prepared. Not long ago | found myself urgent- 
ly in need of a small hose for my airbrush and because 
this happened in the evening when all local stores were 


closed (I later found that none of them had any small 
diameter rubber hose anyway) on a hunch | went over 
to the local hospital, routed out the janitor and from 
the refuse can secured a piece of medical tubing 
which, in hospitals, is used once and then thrown away. 
| ran some water through it from my faucet and then 
went out in the yard and swung it around my head 
until the centrifugal force had cleaned all the water 
out. This is known as 1.V. tubing, used in hospitals 
and clinics for giving 
Most drug under the trade name of 
Abbott's remarkably light in weight 
and the emergency piece which | attached to my air- 
brush is still working as well as ever, standing pressures 
up to 35 pounds. Since then | have bought some more 
and am now using a piece on the Packard shutter on 
my view camera. The tubing is colorless so | painted 
it black where it lens board. It 


well as any rubber tubing | have ever used. 


DON’T QUOTE TOO HASTILY ON COPIES 
BY KENT BELLAH, SAINT JO, TEXAS 


injections into patients’ veins. 


stores carry it 


Venopak. It is 


enters the works as 


Probably most photographers have shared our exper- 
ience of quoting an average or standard price for 
copying some small old portrait or other photograph, 
only to find upon making the enlargement that grain, 
scratches and blemishes appear which require so much 
more retouching than originally anticipated as to 
mean a loss on the job. We no longer accept any such 
picture for copying without first examining it carefully 
with a 10-power magnifying glass, and quoting accord 
ingly. Such a glass can be bought for two or three 
dollars and is an excellent investment. Your rifle scope 
will do as well if you happen to be a hunter. 





is to be just a sideline, as it is with me, you can’t 
afford to get involved with extensive flood lighting, 
or multiple flash arrangements. Besides, they take up 
too much time, and the results do not always warrant it. 
am in the process of completing an order for 
cards from each of 
remodeled department store. All 
with a delayed, open flash, time exposure, 
making use of the existing light conditions. | like to 
shoot this effortless way because, to me, more realism 
is portrayed when existing lights are allowed to play 
their part. The high, overhead, fluorescent lights in 
the store blended satisfactorily with the daylight color 
film and #50-B flashbulbs. 

In this particular case, all shooting had to be 
done before the store opened, and although enough 
time had been allowed, the last shot was made with 
clerks crowding behind the to dash 
to their respective imagine the 
mess if | 


5,000 
newly 
done 


three views taken in a 


shooting was 


camera, 
counters. Can 
had decided to use reflectors 
stands, and the necessary light cords for this job? 
After turning out a 
entire procedure will 


ready 
you 
resultant 


few postcard orders, your 
and quite 


simplified. The initial orders may seem very involved 


become automatic 
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but from then on, with samples of your own work to 
show, the road will smoother. Don’t 
yourself just to postcards. Expand your vision to 
include such projects as a Chamber of Commerce 
booklet, or folder, in color. Your Chamber, if 
haven't such a booklet, will gladly co-operate with 
you and probably handle the detail work, especially if 
you can offer a deal whereby each merchant and fac- 
tory owner will stand the cost of his own color adver- 
tisement, rather than the Chamber. Try to include a 
quantity of postcards as a part of each order. 

The photography involved in this work, plus your 
commissions (again talking in of a package- 
deal price) plus the valuable advertising can all be 
yours after you have proven your ability to handle 
this type of work, on a 


become limit 


they 


terms 


small scale, through color 
postcards sold to various merchants in your community. 

In summing up the possibilities of this profitable, 
and interesting, postcard work, let me caution against 
putting too much time it, and neglecting some 
of your other studio work. Once you have made the 
initial “push” in your community, and business owners 
have become aware that such a service is available to 
them, reminder on this point should 
suffice. To promote the color postcard program farther 
would require one to cover a large, ever-expanding, 
territory. 


into 


an occasional 


Nevertheless, operating in a limited way, you 
surprised when the figures are 
added up at the end of a year and you see just how 


much extra this sideline has added to your net income. 


will be pleasantly 


; 
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We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











QB DU PONT: THE AUTOBIOGRAPHY OF AN AMERICAN ENTER 
PRISE. 9'/sx12's, 138 pages, profusely illustrated in 
chrome and color. Cloth, $5.00, postpaid. Publisher 
In connection with the 150th anniversary this year of the 
founding of one of America’s biggest and best-known corpora 
tions, E. |. du Pont de Nemours & Co., Inc., of Wilmington, 
Del., a name most frequently shortened to ‘“'The Du Pont 
Company,’’ this book has been published. A collective work, 
consisting more of illustrations than text, if is oan 
volume and a fitting tribute to the enormous 
of chemical plants 


mono 
Scribner's 


imposing 
conglomeration 
in many states of the Union which have 
evolved since 1802 from what started in that year as o small 
powder-mill set up on Brandywine Creek near Wilmington, 
Del., by Eleuthere lIrenee du Pont at the behest of President 
Thomas Jefferson. It is an unfinished biography of course 
because Du Pont has never ceased expanding. An absorbing 
book, it will make a handsome addition to any library 


QB STEREO REALIST GUIDE, by Dr Kenneth Tydings 
127 pages, numerous illustrations and color chart 
postpaid. Publisher: Greenberg. 


5x7 %, 
Paper, $1.95 


Another in the 
makes of 


rapidly growing 
cameras 


Guides to specific 
publisher. This one, 


series of 


being issued by this 


having been out cuite a 
and in 


few months, reached us a bit lote 


the meantime we had occasion to read reviews in 


several other publications, 
ary. As a 


some of them rather 
through this book carefully 
than, with so many new books coming before us each month 
is our We do not 
justified except with 


uncompliment 


result we went more 


normal custom consider the unfavorable 
to many of the illus 
The text, on the other hand, 


is very well done and though it includes more tabular 


criticisms respect 
trations which are poor in quality 
matter 
than we care to see in a book intended for beginners, stereo 
after all, is considerably more complicated than single-lens or 
standard photography. We think every 
Realist will find it genuinely helpful 


purchaser of a Stereo 


MH DEVELOP, PRINT AND ENLARGE 
by Jack O Albert J. Rosenberg and 
7x10, 140 pages, more than 300 
postoaid. Publisher; McGraw-Hill 
Written purely for the beginner, the chief novelty of this book 
is that text has been kept 
told as completely as possible in 
initiated this idea 
in all their excellent 
but not even Kodak 


YOUR OWN PICTURES 
Alan Kellock 
Boords, $3.75 


Flynn, 


illustrations 


to a minimum and the story is 
Kodak, of 


continued it 


picture form 


course, years ago and have 
books, handbooks 
carried the method of 
in pictures to the extent we find here 
to be brutally frank about it, 
is new and why it should have taken three people to produce 
beyond us. We do not 
book, because it is, but it does seem like a tremendous amount 
of effort to 


since and pamphlets, 
telling the 
Other than that, and 


there is little in this work thot 


story 


it’ is imply that this is not a good 


reoch the some point already arrived at by so 


many others 


Continued from Page 26) 


Ansco, Binghamton, N. Y. are now selling Ansco Ready 
flash Camera (originally part of 
which will 
compact, 


special outfit) as separate 


unit, interest studios 
designed by Loewy, 
with black grained body and satin finish 
eight 2%x3'% shots on 620 film 


flash unit $2.75 extra 


selling amateur 


Raymond 


supplies 
Small, chiefly con 
structed of metal 
trim, Readyflash produces 


Price $6.30 including tax; 

Harvey Photochemicals, Inc. now offer 
777 Panthermic Finegrain Developer in 3%, 
addition 
available. Dry Replenisher now 
addition to former 


their well known 


25 and 48 gallon 


sizes in to one and five gallon sizes heretofore 


comes in 25 gallon size in 
one and five. Liquid Developer, 


16 and 32 ounce sizes, 


originally 
only in may now be had in gallons 
Liquid Replenisher is now available in gallon size as well as 


former eight and 16 ounce sizes 


EdnaLite Optical Co., Inc. now has Complete Filter Kit 
for Argus C-3 (also fitting Leica with F/3.5 Elmar), at only 
$9.95, for both monochrome and Outfit 
time plastic Karry-Kit with snap closure and attach 
ment loop; four Ednalite optical coated both 
sides and Duraklad-Rimmed — Y-2 (K-2) medium yellow, R-2 
(25-A) red, ChromeHaze Skylight (1-A) and ChromA 
Conversion (285); special adapter; retainer; sunshade; patented 
stainless steel iris diaphragm control. Kit has extra slots should 
user want to add more filters 


color includes life 
fastener 
glass filters, 


medium 


Jen Products Sales Co.’s latest is new all-metal Jen B-C 
Pocket Flash, Model BR, for Rollei Cameras, featuring exclusive 
Jen vertical bracket which 
one ounce, is rigid and sturdy, holding gun 
to side of lens without interfering with 
lapses into 
itself, weighing only 
Outfit complete $15.65; 


anti-twist though weighing only 
high above and 
focusing knob. Col 
compact carrying case no than reflector 
eight 


bracket only 


larger 
Many 
$1.95 


ounces special features 
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Dewey Mears 
Continued from page 49 


“What corrections | need to make,’ said Mears, “! do 
when enlarging by tipping the easel. By working so 
closely with architects, | know from experience they 
want mood and atmosphere in their prints and, more 
often than not, some distortion.” 


Karl Oeser 


Continued from page 39 


line and copy to back it up, so they put it up to Oeser 
to carry through. Having selected the models and cos- 
tumed them appropriately he set to work and, the 
job being a studio shot, went ahead as usual with 
spotlights and floods. But, studying the result, says 
Oeser, “I found it was too much like studio lighting so 
| changed over to flash to get the more candid quality 
that | felt the picure needed.” The final illustration, 
blown up in the advertisement to slightly more than 
8x10, was taken with a 5x7 camera. The exposure 
was one one-hundredth second with an eight inch 
Ektar stopped to F/4.5. The film was Super Pan Press 
Type B and just one #22 photoflash lamp was used. 
Anyone who has ever watched a Bingo game will 
appreciate the accuracy of model selection and cos- 
tuming, the unerringly planned “naturalness” of the 
three poses but, above all, the completely human dis- 
illusionment of the three expressions. 





Frederick C. Kramer is U. S. representative for German 
made Planatoler, neatly designed handy gumming device which, 
used with one hand only, produces even, thin strips of adhes 
ive upon any flat surface. Exceptional time-saver in any photo 
grapher’s finishing room. Width and thickness of strips are 
adjustable. Compressing handle starts adhesive flowing; re- 
leasing shuts it off. Adhesive may remain in Planatoler for 
weeks without altering or drying out. Mr. Kramer (4707 Mal 
den St., Chicago 40) is interested in contacting some large 
nation-wide distributor 


Chilcote Company, 2140 Superior Ave., Cleveland 15 
hove worked out, especially for studio owners, new letter file 
ize visible index. Called Inventory Control, it simplifies main 
taining perpetual inventory of mounts, frames and albums, 
revealing at any time need for replacements. Details on 
request. (Illustrated) 


Chilcote’s new Inven 
tory Control 
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The tiny Zett 35 slide 
projector 


Willoughby’s, Inc., 110 W. 32nd St., New York 1 
are marketing Zett 35 Slide Projector, only 4'%x2%x5 inches 
weighing 1% pounds and claimed to be world’s smallest. Will 
project 2x2 color or monochrome transparencies to 10° width 
without loss of definition. Has specially designed coated .8cm 
F/2.8 color-corrected Voigtlander anastigmat and highly effect 
ive multiple-lens condenser system. Permits effective projection 
at short distances at any time of day in ordinary subdued room 
or darkish corner. Smal! enough to carry in topcoat pocket or 
briefcase, it is helpful accessory for salesmen dealing with 
individuals or for larger audiences such as sales meetings and 
the like. Size also makes it ideal for use in modern small 
homes and apartments. Price $76.50. (Illustrated) 


B. B. M. Manufacturing Corp. has compact, convenient 
device, which saves time, paper and darkroom space, in its 
Auto-Ject Photo-Paper Safe in 8x10 size. Holds complete pack- 
age of 100 sheets; is completely light-tight; with one flip of 
dispensing lever releases exactly one sheet at time. Made of 
steel in hammer-tone gray finish. Several may be stacked, one 
on top of another, to provide different grades within easy 
reach. Price $14.80. (Illustrated) 


The Auto-Ject paper 
safe 


Dormitzer Electric & Mfg. Co., Inc. announce two new 
Synctron Speedlights, first of four new 1953 models. Each is 
encased in form-fitting shoulder-slung pack made of Synctro 
plex, new plastic rivaling steel in resistance to tough usage, 
chip- and corrosion-proof, lighter than aluminum. Both operate 
on 120-volt a.c. as well as rechargeable wet batteries with 
life of several years. Model 208, costing $127.50, has light 
output 4,400 lumen seconds, 100 watt-seconds energy storage, 
weighs six pounds, six ounces. Model 207 has light output 
3,300 lumen seconds with 75 watt-second energy storage 
Model 208 has flash duration 1/2,500th second, recycles in 
10 to 12 seconds. Mode! 207 flash is 1,3000th, recycles 12 to 
15 seconds. Both incorporate standard Synctron safety devices 
which automatically shut off unit, discharging capacitor when 
cables are detoched. (I/lustrated) 


One of Dormitzer’s 
1953 model Synctron 
speedlights 





The 
omy 


Wynnline Econ 
Model hot 
stamping press 


; Wynn Manufacturing Co. enables photographers to stamp 
wedding and other albums, greeting cards, mountings 

the like, in gold or silver as well as black and other colors, 
with Wynnliner Economy Model hot stamping press costing only 
$39.50 (type and foil extra.) Uses only 35 watts 110-volt a.c 
or d.c., prints monograms or inch by 
three inches long, slugs 
on objects up 
(Illustrated) 


and 


single 
changeable 
two 


lines up to half 
type, linotype 
thickness. Very 


from or 


dies, to inches 


easy to 
operate 


Ansco, Binghamton, N. Y., 
discontinue their 
could not 


on 


who some time ago had to 
Developer and Replenisher 
importont ingredient, 
vastly improved 
Finex-L-Developer 


Finex because they 
now have it back 
with slightly 


Replenisher 


procure an 
the market in 
changed 


form and 
and Finex-L 
Produces finest possible grain with no sacrifice 
and without under-development. 


name 


in film speed 
Used with Replenisher there 
is no change in developing characteristics and developing time 
remains constant. Finex-l, properly 
up to 60 rolls 120 roll 
iently bottled single-selution preparations ready for 
use. Only sizes available are Developer in 
$1.25; Replenisher in pint size at 90c. 


replenished, will effect 
ively process film. 


Both are conven 


immediate 
at 


quart size 


M 
M 
™ 
M 
™ 
Mr 
im 
» 
u 
$M 


c 


The Industrial Photographers of 


Coast 0’ Maine’s pho 
tographic lampshade 


Coast o 
monochrome 


Maine Studio is custom-making from any four 
negatives, prints or color 
Photo-Lampshade at $5.95 postpaid plus 


negatives must be made 


transparencies, 

50c each where copy 
etc. Net price to pro 
s $3.75 plus negative charges as above if necessary 
Size on each of four sides is 10x8x6"; 
threaded collar and bulb suitable 
bridge (Illustrated) 


new 


from prints, 
fessionals 


comes complete with 


clip; for table, wall or 


lamp 


Polaroid Corporation’s 
camera, 


latest is Pathfinder picture-in-a 


minute designed for press and commercial 
Otherwise 
completely redesigned optical 
F/4.5 Wollensak Raptar, Wollensak 
speeds one 1/400th 
permitting direct focusing 
optical and 
all photoflash lamps and 
as Model 95 and is 
(Model 110) is $249.50 


in production as before 


photo 
graphers as well as 
Model 95, features 
including coated 5” 
shutter with 
range finder 
feet to infinity; new 
finder; M and X flash 
speediights. Uses same picture rolls 
similarly loaded. Price of Pathfinder 
The Model 95 


industrial users similar to now 


familiar 
system 


Rapax from to second; 


coupled 


from three 


combination wire frame 


synch. for 


continues 


EREKEEKKKENE «ES 


Americo (See page 6) 
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Do your own 


@ PLASTIC BINDING 


Bind photos... albums 
right in your own studio 
Revolutionary new machines quick- 
ly, easily, inexpensively plastic bind 
photos, mounted or unmounted, 
into handsome books... add spark- 
ling color to albums. Photos lie flat, 

turn easily 


FREE... PLASTIC BOUND 
PORTFOLIO-PRESENTATION 


Get your personalized edition today 
. packed with illustrated facts and 
ideas, a unique, beautiful sample of 
modern plastic bind- 

ing. Gives complete 

application story and 

cost advantages for 

photographic uses. 

Here’s a wealth of im- 

portant information 

| absolutely FREE with- 

jout any obligation. 

* Send for it TODAY! 


GENERAL BINDING CORPORATION 


Dept. PP-10 812 W. Belmont Ave. 
Chicago 14, Ill. 




















TOO LATE TO CLASSIFY 





SITUATION WANTED — Young man desires 
commercial field. Photo school graduate, has 
experience including movies and aerial work 
this journal 


work, prefers 
had all around 
Write H-26 care 
10-1¢ 

SEND PHOTOGRAPH for sample my oil coloring — experienced 
artist. Ethel Enoch, 2297 S. Overlook Rd., Cleveland 6, 
Ohio 10-le 


Making Senior Class Portraits? 


You Can Double Your Profits with 


FRIENDSHIP PHOTOS 


Once kids 
pictures, 





start exchanging pocket-size prints of 
you'll have a bonanza on your hands! And no work 
— just send us a 2%2"x3%" negative and we'll make them 
for you, in lots of 20 prints or more of each subject, at only 
3%c each. If you prefer, we'll make the negative at 50c 
additional. Minimum order, 100 prints. We'll send you samples 
you can show — from then on the extra profit will come easy! 


KIER PHOTO SERVICE 


2nd St 


their senior 


1265 W Cleveland 


13, Ohio 





STAINLESS STEEL FRAME 
Dustproof * Durable * Beautiful 


© No fumbling—Quickly 
Accessible to Contents 


© Holds up to 4.x 5 Press 
Camera and Accessories 


© Roomy Outside Pocket, 
Large Bellows Pocket 
in Lid. 


Finest Top-Grain Cowhide 


PLUS OTHER OUTSTANDING FEATURES 


Regularly $39.50 $26°° 


Mail orders Filled. Add Postage. 


110 West 32nd St. © 113 West 31st St. 
New York 1, N.Y. © LOngacre 4-1600 











PORTRAIT STUDIO for sale or rent, 
three-room furnished bungalow; 
price plus interest. Excellent 
reputation. Owner retiring after 
Milo, 1377 9th Ave., 


ONLY STUDIO, 


$300.00 monthly including 
$100.00 to apply on purchase 
portrait equipment; excellent 
33 years. Jean & Jeannette 
San Francisco, Calif. 10-1 


busy Maine city. 
finishing. Includes real estate: combination home, 
laboratory. Equipment, stock, fixtures. Good volume business 
Priced low quick saie. Full details, photos on request. Rodney 
Studio, 47 High, Belfast, Maine 10-1 


Portrait, commercial, photo 


sales room, 





MISCELLANEOUS 


FOR SALE — Bardwell! & McAlister boom light complete, in 
good condition. If interested write C. Herbert Dyal!l Studio 
Mount Pleasant, lowa 10-1 


CORRECTIONS 


ESPECIALLY Oo 





PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST., CHICAGG.ILL. 
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retoucher iS ... you can increase the retouch- 


ing capacity of your shop, do a 
better, smoother retouching job” 


an expert on the and wake more satisfied ‘cus- 


tomers with the Adams Retouch 
; ° ° ing Machine. 2 
ADAMS retouching machine | 
\ ei | 


Here are some of the features that 





make the Adams Retouching Machine 
a profit-maker everywhere it is used. 
Fastest, smoothest retouching or 
etching, even for beginners 
Oscillation confined to negative car- 
rier only 
No diffusion necessary on enlarge- | 
ments 
Smooth, horizontal movement — no 
stipple 


] 
3 
; 
; 


AGAIN . the famous Winona 
School of Retouching chooses the 
Adams for its 1951 classes in Kansas 
City! j 
e i 
Thousands of enthusiastic owners have turned retouching Order 2 oz. bottle of the new 
losses to profits — and so can you! Investigate the Adams Retouching Fluid with 


‘ : dispenser top... 
' 
Adams Machine TODAY! Write for free folder. Sian ned. capstone In UBA 


737 LINCOLN ST MAYFAIR STUDIO 


Adams Retouching Machine Co. 32ic°:.3) | 720, "acison’av 


DRY 75 

8" x 10” 
GLOSSY 
PRINTS 
PER HOUR 


with re--- DAKO 


ELECTROGLOSS DRYER 


Small enough to fit in any convenient space— 
large enough to dry glossy prints in quantity 
the PAKO ELECTROGLOSS is’ always 


HANDY —always ready to do a quality job. 
The 13!," wide polished drum on this PAKO aene Se ee eee 


Dryer permits drying a variety of print sizes PAKO Corporation 
Equipped with gas or electric heat. Thermost: atic 1010 Lyndale Ave. North z 
control plus variable drum speed provides easy Minneapolis 10, Minn. 
flexibility for best print drying results. Ask your PAKO 
Brace send us complete information on the ¥ 


For fast, convenient, economical glossy print Distributor or 
drying get a PAKO ELECTROGLOSS DRYER. mail the coupon. ne an nonnaee On ven. q 


PAKO CORPORATION = oy Soe 


7 


1010 LYNDALE AVE. NO. « MINNEAPOLIS, MINN. § © Zone___ State 
ane eo 
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Gift 
Certificate 


ON LITHOGRAPHED STOCK 


200 = %5.00 


PRINTED with your 
Name, Address and Phone No. 


* 
FREE Advertising Sign With Each Order 


Order NOW for CHRISTMAS 


NEGATIVE PRESERVERS — KRAFT ENVELOPES 
PHOTOMAILERS — GLASSINES 
ENVELOPES for ENLARGEMENTS 
WRITE FOR PRICES. 


NORMAC printING & ENV. coRP. 


17 WEST 3rd STREET bd NEW YORK 12, N. Y. 


CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


JERSEY CITY, N. J. 











PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
- @ finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pu fe OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 

















ERTLERLITE TRIPODS 





Midget Tripod elevates to 6 ft.; Junior to 9 ft.; 
Commercial to 11 ft. Quickly and easily adjust- 
able. Sturdy but light weight. Expertly designed 
for greatest utility. 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 








MODEL RELEASE forms, 50 — 50c. Also business cards, other 
printing. Samples. BD. Leach, Box 313, Bothell, Wash. 10-1¢ 


SACRIFICING, as a unit, complete color processing and dye 
transfer equipment for up to 16x20 reproductions. Includes 
camera, enlarger, densitometers, accessories and all laboratory 
items. Latest models; excellent condition. 40 to 60% of cost 
Write for inventory. P. O. Box 1011, Bartlesville, Okla. 10-1 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, _519 Caxton Bidg. ‘ Cleveland 15, Ohio. 12-tf 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
ecch. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don’t turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coost since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn. 2-tf 


Low. COST PHOTOMOUNTS Gan ORARARErAE without dealer 
markups. Attractive wood grain gray, 3x5, $3.00/100, $29.00/ 
1,000. Rich maroon, feather-edged, $3.80/100, $34.00/1,000 
Most sizes in stock. Free samples. Gray, 5x7, $4.80/100, 
$45.00/1,000. Maroon, 5x7, $5.60/100, $50.00/1,000. Dis 
counts 2% to 10% F.O.B. here. Penn Phot nts, Glenolden, 
Pa. 10-3c 


PRINTING, CONTACT or PETG double weight, 4x5, 10c; 
5x7, 20c; 8x10, 40c. Hammond Studios, 303 N. Ash, Wichito 
7, Kans. 10-1c 


PORTRAIT FINISHING, enlarging, coloring, retouching, copies, 
airbrush. Dependable service. Write for price list. Colonial 
Portrait Service, 346 Gregory Ave., West Orange, N. J. 10-1 








PHOTO MOUNTS 


EASELS AND BOOK FOLDERS — 
AND METAL PHOTO FRAMES 


NU- WAY COMPANY ‘“iresae 


circular. 
x 113 West Teledo Station 
1913 Pane k Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
- _ Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 
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DEVOLITE-PEERLESS 














PICTORIAL PHOTOGRAPHIC PAPERS 


EVAR VOLE 


CONTACT 


ENLARGING 


BANQUET PHOTOGRAPHERS: ... ...15 isc icadess in ei 


field. Get our attractive prices for DWG & SWG cut sheets and rolls. 


POST CARD STOCK i. aio. aia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 





125 West 45 | 


New York 


wt DEVOLITE CORP. ™:: 





BRUNEAU... 


the finest tripod buy 
SLURDY .:. 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT .. . 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION . 
Lowers camera smooth- 
ly, safely. 
LiGee cs. 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CoO. 


4716 N. 18th St. Philadelphia 41, Pa. 








BUILT T0 LAST-FOR 
YEARS AND YEARS 


The NEW Keith HEAVY- 
DUTY PRINTING FRAMES 


Steel-to-steel clamps — no wood to break. Four 
handy sizes: 5x7 ($4.95), 8x10 ($6.95), 11x14 
($9.50), and 16x20 ($14.95). 


Distributed Exclusively By — 


GARDEN & WILLIAMS 


3266 W. PICO BLVD. LOS ANGELES 6 
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Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ng from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio‘s reference library 


THREE-DIMENSIONAL PHOTOGRAPHY 
By Herbert C. McKay 
THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
PAINTING WITH LIGHT 
By John Alton 
}] HANDBOOK OF BASIC MOTION PICTURE 
TECHNIQUES, By Emile E. Brodbeck 
BETTER COLOR MOVIES 
By Fred Bond 
“STROBE” — THE LIVELY LIGHT 
By Howard Luray 
~] PHOTO-FLASH IN PRACTICE 
By Geoffrey Gilbert 
PRINCIPLES OF STEREOSCOPY 
By Herbert C. McKay 
HOW TO PAINT WITH AIR 
By Frank J. Knaus 
] PICTURE FRAMING 
By Edward Landon 
DEVELOPING 
By C. I. Jacobson 
[_] PROFESSIONAL PHOTOGRAPHY FOR 
PROFIT, By Charles Abel 
|} SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
] THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 
PHOTO OIL COLORING 
By Lucille Robertson Marshall 
] LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 
UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
] KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
_) TABLE TOP PHOTOGRAPHY 
By Harkness & Draper 
] COPYING TECHNIQUE 
By George B. Wright 


(In Ohio, add 3% for state sales tax.) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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Serice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negcatives 
and photographs. 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











BIG SALE. Real bargains. All goods sent on 15 day trial, 
money freely refunded if not satisfactory. 5%” Carl Zeiss 
Tessar F/6.3, focusing mount, $30.00; 7” Carl Zeiss Tessar 
F/4.5, sunk mount, $50.00; 5%” Schneider Xenar F/6.3, 
Compur shutter, $30.00; 6” Goerz Aerotar F/6.8, Betax shutter, 
$40.00; 62" Wollensak Velostigmat F/4.5, new, in shutter, 
$65.00; 12” Wollensak Velostigmat, new, in barrel, $165.00; 
14” Schneider Xenar F/4.5 in barrel, new, $160.00; 15%” 
Wollensak Velostigmat F/4.5, diffused focus, in shutter, 
$140.00; 15” Wollensak telephoto F/5.5 in barrel, $100.00; 
16” Ilex portrait F/4, diffused focus, $75.00; 18” Bausch & 
Lomb Unar F/4, $150.00; 16%” Goerz Dogmar F/5.5 in 
barrel, $125.00; 16%” Heliar F/4.5 in barrel, $180.00; 12” 
Ilex Paragon F/4.5, new, in barrel, $140.00; 12” Bausch & 
Lomb Protar F/7.7 in shutter, $135.00; 12” Bausch & Lomb IC 
Tessar F/4.5 in barrel, $100.00; 15” Eastern Optical lens F/8 
and prism, $125.00; 14” Corl Zeiss Tessar F/4.5 in barrel, 
$250.00; 12” Bausch & Lomb coated Tessar F/4.5 in shutter, 
new, $125.00; 19” Goerz Dagor F/7.7 in barrel, $275.00; 
12” Wollensak F/4.5 Velostigmat in shutter, $125.00; 12” 
Schneider Xenar F/4.5 in barrel, $110.00; 12” Voigtlander 
Heliar F/4.5 in barrel, $90.00; 3%” Ilex Paragon F/4.5, 
coated, in shutter, $40.00; 5” Wray Platystigmat F/8 in borrel, 
$15.00; 8%" Bausch & Lomb coated Tessar F/4.5, new, in 
barrel, $100.00; 8%” Carl Zeiss Tessar F/4.5 in barrel, 
$70.00; 9%" Goerz Dagor F/6.8 in Acme Synchro shutter, 
$110.00; 16” Dallmeyer 3A F/4, Waterhouse stops, $60.00; 
7” Bausch & Lomb Protar Ser. V F/16 wide angle, $40.00; 
8%" Bausch & Lomb Protar Ser. V F/18 wide angle, $35.00; 
6%" Schneider Angulon in barrel, F/6.8, $40.00; 8%" Carl 
Zeiss Protar wide angle Ser. V F/18, $55.00; 10%” Bausch 
& Lomb wide angle F/18, $15.00. Hundreds more. State re 
quirements. Send for list of lenses. Fifty years without a 
displeased customer. Joseph Smith, 735 Fulton St., Brooklyn 
Ae ese 10-1 
EKTACHROME PROCESSING: Professional processing service for 
those desiring highest quality results from Ektachrome sheet 
film. Fast service; careful handling. 2%x3%, 50c; 3%x4%, 
55c; 4x5, 60c; 5x7, 75c; 8x10, $1.25. No C.0.D. Minimum 
order $2.00. Dick Kashner, Photographer, P. O. Box 427, 
Bloomsburg, Pa. 10-1 





, ] to use some- 
ft’s raise economy paige Oy 
There’s no substitute for Probus, the original photographic 
preservative paint. Forty-five years of satisfaction to professional 
photographers is your guarantee of dependability. Be sofe, — 
get the one and only trouble repellent Probus. Safe for coating 
trays, tanks, sinks, darkroom shelves, table tops and floors. 


WOLFF & DOLAN 5550 California Street 


San Francisco 21 
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BFI y, 20 


PRINT 
FLATTENING 
SOLUTION 


conditions prints both 
glossy and matte 


RIDS HYPO...but FAST! 


Up to 80% faster hypo elimination with Gallon treats 5,000 or more 8x10 prints 
BFi No. 30. Through a completely new chemical Insures against Hypo stain and discolora 
approach, BFi No. 30 now makes it possible for tion. Indispensable for permanent prints. . long 
you to wash the fixer out of your films and prints awaited by police and industrial photographers 
completely — and in record time! Important ...invaluable for wedding pictures and other 


economy-wise. important keepsakes. ORDER TODAY! 


NOW AT YOUR DEALER’S BROWN-FORMAN INDUSTRIES 


. « « OF Write: DIVISION OF BROWN-FORMAN DISTILLERS CORP., LOUISVILLE 1, KY 





Photogenic Individual Speed Lites 
are entirely self contained 


Each Photogenic Individual Speed- 
lite Unit is provided with a Power 
Supply Unit of 100-watt-seconds 
capacity mounted on the stand 
base — facilitates ease of handling 
— eliminates top-heaviness no 
heavy cables on the floor. 
The triggering system is complete- 
ly electronic. Several units may be 
flashed simultaneously from one 
source, by means of Phototubes. 
All units use FT-403 G-E Flash- 
tubes and 60-watt T-615 Modeling 
Lamps. 
Licensed under Edgerton, Germeshausen 
& Grier patents 


For further information see leading 
photegraphic suppliers or write to 


THE PHOTOGENIC 
MACHINE COMPANY 


Youngstown 1, Ohio 
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MAKE A PAINLESS PROFIT ON 


QUANTITY PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 


Service and quality guaranteed. Typical prices: 


Post Card 5x7 8x10 
1M $24.00 $50.00 $75.00 
5M 22.00M 40.00M 70.00M 


Write for samples and complete price list so you’re ready 
to quote on the first sample job that comes along. 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 


KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


cas 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly re- 
moved at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











asm we a 


FINE-AND INEXPENSIVE 


Metal-Photo-Frames 


GUARANTEED 100°. 
also 


* PICTURE FRAME MOULDINGS 
+ PICTURES, FRAMES;.AND MIRRORS 


Write Jor FREE Catalogs 


GEORGIA ART\ SUPPLY. COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 
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PHOTO MOUNT FOLDERS 
Send $1.00 For Complete Sampler Kit PPD. 


This amount is credited to your account, if your future 
order amounts to $10.00 or more. Write for our new LOW 
prices today — on Albums, Matboards, Photo Mailers, etc. 
YORK PHOTO MOUNT, INC., (Manufacturers) 
140 W. 22nd St., N. ¥. 11, N.Y. WaAtkins 9-2815 





FOR SALE — New Model B Pako printer with paper cabinet 
$100.00 F.O.B. Photo Service, Brainerd, Minn. 10-1 


CANDID WEDDING photographers, increase your business 200% 
by mailing our illustrated booklet to prospective brides. This 
booklet entitled ‘‘So You're Going to be Married,‘’ with 12 
candid wedding illustrations, is building business for photo 
graphers throughout U. S. Sold to only one photographer in 
each area on a first-come first-served basis. A trial will con- 
vince you that this is the business-getter you have been look 
ing for. Send for sample and details to Clyde R. Telaak 
Studio, 3090 Main St., Buffalo, N. Y 10-3 


FOR SALE — 11x14 Century Studio outfit, complete, $245.00; 
8x10 Ansco Studio outfit, gray, latest model, $325.00; 11x14 
view camera, case and three holders, $90.00; 12x20 Folmer 
Banquet camera, 14” Goerz Dagor lens, $290.00; 8x20 Korona, 
case and film holders, 14” Dagor, like new, $325.00; 8x10 
Ansco Commercial view, case and holder, sample, $210.00; 
8x10 Deardorff Commercial camera, $185.00; 8x10 Century 
Universal view camera, new bellows, $175.00; 5x7 Eastman 
view #2, case, 10 holders, 7%” Tessar F/4.5, shutter, 
$150.00; 8x10 Eastman view 2D, new bellows, $90.00; 4x5 
Graphic view, 10 holders, case, 6%” Dagor, shutter, L.N., 
$150.00; 8x10 Grover view camera, Turner Reich F/6.8, 
shutter, $189.50; 4x5 Series D Graflex, revolving back, 7%” 
KA F/4.5 lens, $92.50; 3%x4% with 6%" Zeiss Tessar F/4.5, 
$74.50; 4x5 Speed Graphic, range finder, Zeiss Tessar F/4.5, 
Compur, $79.50; Leica 3C, Elmar F/3.5, $165.00; Leica D, 
F/3.5 Elmar, $72.50; 14” Goerz Dagor F/7.7, L.N., $165.00; 
Kodak dry mounting press, $99.50; Pako Economy glossy 
dryer, $310.00; Pako Doper, 4‘ conveyor, $265.00; Poko Model 
B printer, $90.00; 8x10 Elwood enlarger, cold light, $117.50; 
5x7 Elwood enlarger SP 2 gray, L.N., $69.50; 4x5 Omega 
enlarger, $110.00; 5x7 Elwood Studio model, $39.50; Ansco 
5x7 portrait camera gray, L.N., $85.00. America’s largest 
stock of guaranteed used professional equipment. We buy and 
trade. Established over 30 years. Mid-West Photo Supply Co., 
27 E. Adams, Chicago, III. 10-1 





STUDIOS FOR SALE 


FOR SALE: Pilkington Studio — Established 1926 — 2300 
Ponce de Leon, Coral Gables, Florida. Outstanding studio in 
the Miami area. Reason for sale: illness of owner. For further 
information communicate with above address. _ 9-2 
WILL SELL — Studio in Kendallville, Ind. Population about 
6,000 — nearest studio 20 miles. Getting nicely established, 
pretty well equipped. Doctor’s orders. Plenty room for expan 
sion. Larry’s Studio, Kendallville, Ind. 10-1 
STUDIO, CAMERA shop combination. Ali agencies. Heart of 
Maine's vacationiand. Investigate this one. Studio, Box 1, 
Millinocket, Maine. 10-1 
FOR SALE — Portrait studio with central location in an indus 
trial community. Ideal for couple. Yearly gross over $13,000.00 
Write K-69 care this journal. ‘ bie 10-1 
LONG ESTABLISHED portrait studio Pittsfield, Mass., manu 
facturing and resort city of 53,000. First reasonable offer 
Write U-12 care this journal 10-1« 


WE CAN SAVE YOU MONEY ! ! 


use all or a portion of these services 
® Coloring © Heavy Oils 
© Enlarging ® Copies 








® Retouching 

® Printing 

fine quality—prompt service—reasonable rates 
Send for price list today. 


ROYLAC STUDIO 7300 VINE STREET 


CINCINNATI 16, OHIO 
“The Photographer’s Finisher’’ 

















Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 





Organizations Dates 


City 


Headquarters 
Hotel 


For Information 
Write 





Prof. Photog. Assn. Jan. 18-19, 
of Louisiana 1953 


New Orleans 


Monteleone Calvin Blue, Sec., 1016 


Johnson St., Lafayette 





Southeastern Feb. 16-18 Atlanta, 


Photog. Assn. 


Ga. Ansley Don Barber, Sec., 
599 N. Main St., 


Hendersonville, N. C. 





Photog. Assn. of 
Michigan 


Lansing 


Olds Frank LeClear, Sec-Treas., 


508 Hollister Bldg., Lansing 





Missouri Photog. 
Assn. 


Kansas 


City Continental Frank E. Gress, Sec., 


216 W. Park St., Brookfield 





Southwestern 
Photog. Assn. 


Fort Worth 


Texas Moreland Herring, Sec., 
417 W. Main St., 


Waxahachie, Texas 





Florida Photog. 14-16 
Assn. 


Tampa 


Tampa 
Terrace 


Richard Phillips, Sec., 1107 
S. Florida Ave., Lakeland 





Illinois 
Photog. Assn. 


17-18 


Peoria 


Pere G. H. Pilon, Sec., 
Marquette 208 N. Neil St., Champaign 





Prof. Photog. Assn. 
of Kansas 


April 21-23 





Wichita 


Jerry Rogers, 
1420 E. 2nd St., 


Broadview Sec., 


Wichita 








STUDIO — BEAUTIFUL western city 7,500, plus large territory 
— air base eight miles. Wonderful climate. Established seven 
years, no competition, good prices. Perfect for couple 
no curiosity seekers. $6,000.00 cash. Sales tax receipts proof. 
Good equipment. Bank references. Illness reason. Carpenter 
Studio, Box 731, Chandler, Ariz. 10-1 


MODERN STUDIO with excellent reputation for fine work in 
adjoining cities of 30,000, trading area 100,000. High class 
clientele and weddings. Purchaser should be good photo 
grapher. Net profit $5,800.00 !951 without solicitation, cou- 
pons, sales, schools, etc. Ambijiious couple should make 
$10,000.00 profit per year. Have never tried to increase busi- 
ness due to wife’s health which is reason for selling. Busi- 
ness will stand strict investigation. Wonderful opportunity in 
a beautiful prosperous community. $5,500.00 with some equip- 
ment, $8,500.00 with complete modern equipment. Logan’s 
Studio, 1231 Commerce Ave., Longview, Wash. 10-2 


PORTRAIT — COMMERCIAL, 18 miles from new atomic project. 
Furnished apartment. Competition light. Established ten years. 
iertin Stedie, tednen, Obie. ja 2 


STUDIO AND CAMERA shop in city of 25,000. No competi- 
tion, seven years in same location. Gross last year $25,000.00. 
Ground floor, in heart of town, across from $100,000.00 
shopping center. Inventory alone $7,500.00. No coupon work. 
Nine miles from Cleveland. Must sell because of health for 
$10,000.00. If interested write Avon Studios & Supplies, 
15751 Broadway, Maple Heights, Ohio. 10-1¢ 


QUANTITY PHOTOS 


You get the money — we do the work. 
Highest quality glossy reproductions, post 
cards, mounted blow-ups from your original 
photos, negatives or art work. Glossy 
8x10’s as low as 5c each. Send now for 
free samples and price list. 

MULSON STUDIO 


P. O. BOX 1941 BRIDGEPORT, CONN. 














STUDIO AND CAMERA shop for sale at 
dustrial town 12,000 population. One other studio 
possibilities. Will pay for itself within one year 
health. Hyland Studio & Camera Shop, Donora, Pa 


Good in 
Excellent 
Reason, 
10-1 


inventory 


ESTABLISHED PORTRAIT, commercial studio completely equipped, 
downtown, first floor. Steady going business, large drawing 
area; excellent opportunity. Health necessitates change. H. lL 
Keller, 164 Division St., Elgin, It! 10-3¢ 





NO WONDER PROFESSIONALS LIKE IT! 
RICHARD PRINT WASHER 


$22.50 (No Excise Tax} 


Triple Jet Action— 
Constant Washing 
Continuous Bottom 
Drain Removes 
Hypo Faster 
Compact; No 
Moving Parts 
Acid-Resistant 
One-year Warranty 
10-Day Money 
Back Guarantee 

Washes 60 DW 8xi0‘s thoroughly in 25 min 

Also handles 11x14‘s. Thousands in use. See 

your Camera Store or write for Free Folder 


RICHARD MANUFACTURING CO. 





1502 E. Colorado Dept. C-10 Glendale, Calif 


NAME OF LOCAL DEALER 


(1) Send Free Literature [}] Send Washers $22.50 ea 
Name 


Address 
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519 Caxton Building 


Books We Think 
You Should Have 


We seldom corry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order- 
ing from us. For this reason we sell no books on open ac- 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio’s reference library 


COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 


] NEGATIVE AND PRINT RETOUCHING 


By Anne J. Anthony 


] COMPOSITION IN PICTURES 


By Ray Bethers 
16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 


] FEININGER ON PHOTOGRAPHY 


By Andreas Feininger 


] ADVANCED PHOTOGRAPHY 


By Andreas Feininger 


[_] WHAT’S WRONG WITH THIS PICTURE? 


By Charles Abel 


} CHILD PHOTOGRAPHY 


By Josef Schneider 


] FRED ARCHER ON PORTRAITURE 


By Fred Archer 


(_] PROFESSIONAL PORTRAIT LIGHTINGS 


By Charles Abel 


[-] CHILDREN BEFORE MY CAMERA 


By Adolf Morath 
PICTORIAL LIGHTING 
By William Mortensen 


}] PHOTOGRAPHING PEOPLE 


By Hugo van Wadenoyen 


] OUTDOOR PORTRAITURE 


By William Mortensen 


[-] THE MODEL 


By William Mortensen 


-] FLASH IN MODERN PHOTOGRAPHY 


By William Mortensen 


] FUNDAMENTALS OF POSING 


By Shepard & Meyer 


(] CANDID WEDDDING PHOTOGRAPHY 


By Henry Lefebvre 


] COMMERCIAL PHOTOGRAPHIC 


LIGHTINGS, By Charles Abel 


(] HOW TO TAKE INDUSTRIAL 


PHOTOGRAPHS, By Zielke & Beezley 


[_] LIGHTING FOR PHOTOGRAPHY 


By Walter Nurnberg 


] CORRECTIVE PHOTOGRAPHY 


By Lewis L. Kellsey 


(In Ohio,.wadd 3% for state soles tax.) 


$6.00 
5.00 


5.00 


Charles Abel Incorporated 


Cleveland 15, Ohio 
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FILM HOLDERS REPAIRED 


AS GOOD AS NEW — SAVES YOU MONEY 


ghly efficient production methods enables us 
to offer this service at relatively low cost. 


ALSO @ Repair and Rebuild 
OTHER SIZES studio equipment 
REBUILDING 
EXTRA 
@ For Sale: 
Holders 
Bellows 
B. FACTORY 


F HOLDERS IN SPECIAL SIZES 


Hoffman Professional Camera Repair Service 
18 Montieth St. « Bklyn 6, N. Y. 


SOUTHERN PENNSYLVANIA — Portrait, Aunt Mary Associate 
studio, large industrial area. Air conditioned. Well equipped, 
mount stock, lower than price of equipment, good reputation 
newly furnished reception room; name optional. Write R-69 
care this journal 10-1 


PORTRAIT STUDIO — Established, fully equipped and fur 
nished Reason, dissolving partnership. Below inventory at 
$3,500.00. Location, Toledo, Ohio. Write F-60 care this 


journal 10-1 


PORTRAIT, COMMERCIAL studio, Detroit, Michigan. Established 
40 years. $9,500.00 value. Large inventory. Attractive price 
$5,000.00. Write S-52 care this journal. 10-1 
PORTRAIT STUDIO. Must retire. School contracts. Good work 
essential Eastern Ohio. Well equipped. No coupons. Write 
G-16 care this journal. 10-2 
PORTRAIT — COMMERCIAL studio. Long established. Ground 
floor; main street. Population 12,000, mid-northern Ohio 
Industrial accounts; schoo! work. Rent $75.00, lease. Good 
reason for selling. Reasonable. Write A-20 care this jourral 

10-1c 
FLORIDA EAST coast city, centrally located portrait, com 
mercial. Best reputation; assured income; low overhead. Im 
mediate possession. Write P-82 care this journal 10-2c 
FOR LEASE or sale. Portrait studio in Indianapolis doing 
large volume of business Established 35 years Can do 
$25,000.00 on contracts already signed between now and 
Christmas. Will accept real estate in trade. Write D-46 care 
this journal. 10-1 
STUDIO AND Camera Shop — Only one in lowa town of 
5,000. Air conditioned; speedlights; Kodak dealership; equipped 
for photo-finishing; ground floor location; low rent; 12 years 
same owner. Equipment and inventory over $5,500.00; sacri 
fice for $3,500.00. Good reason for selling. Write M-30 
core this journal 10-1c 
SACRIFICE LEADING modern studio, completely equipped; 
downtown first floor next to Kroger Supermarket. Urgent reason 
for selling. Renewable lease. Douglas Studio, 193 Michigan 
Benton Harbor, Mich 10-3 


“feb Mow] says: 


When it comes to mounts— 
Chilcote begins where the others 
leave off. Every Chilcote product 
is a silent salesman. Modern 
designs and finishes win instant 
admiration. For folders, easels 
mats and portrait frames choose 
Chilcote... the preference of vet- 
eron photographers 

Are you receiving our new publica 

tion, "MOUNTING SALES”? You'll 

enjoy it. Write for a copy todoy 


The CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 





Professional Dealers Who Want Your Trade 








AKRON, OH!lO—Metzger Photo Supply Co., 1091-3-5 South 


Main Street; 52 East Mill Street. 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, inc., 116 State Street. 


2428 Guadalup 





MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, 
South 5th Street. 


inc., 114 








AUSTIN 21, TEXAS—Capital Photo Suppli 
Street. 





BALTIMORE 1, MD.—Eastman Kodak Stores, 
Charles Street. 


BALTIMORE 24, MD.—Gamerman’‘s, 3808 Eastern Avenue. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


Inc., 309 North 

















CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


CHICAGO, 
Street. 


CHICAGO 6, 
Street. 





ILL.—Mid-West Photo Supply Co., 27 East Adams 





ILL.—Norman-Willets Co., 316 West Washington 


NASHVILLE 3, TENN.—Geo. 
Street. 


NEW ORLEANS 9, LA.—€astman Kodak Stores, inc., 928 Canal 
Street. 


NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. ELM gy cite) ah kas oe 

NEW YORK, N. Y.—E€astman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 

NEW YORK CITY—George Murphy, Inc., 57 East 9th Street. 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street. 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 

PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 

ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave. 


C. Dury Company, 420 Union 























Inc., 606 Wood 











Te, OH!IO—Eastman Kodak Stores, Inc., 27 West 4th 
treet. 


DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 
INDIANAPOLIS 9, 
Capitol Avenue. 


KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 








Inc., 1635 Cali- 





IND.—The H. Lieber Company, 440 N. 








SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave- 
nue E 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—Eastman Kodak Stores, 
Avenue. 

SYRACUSE 2, N. Y.—Francis Hendricks Co., 
Warren Street. ee 

TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street. — 


WASHINGTON 1, D. C.—Ffuller & d’Albert, 815 Tenth 
Street, North West. 


WICHITA, KANS.—Lawrence Photo Supply, Inc., 409-411 West 
Douglas. 








Inc., 1319 Fourth 





Inc., 339 South 








Inc., 








MEMPHIS, TENN.—The Memphis Photo Supply Co., 


123-125 
South Court Avenue. 


WASHINGTON 4, D. C.—Brenner Photo Co., 933 Pennsylvania 
Avenue, North West. 











RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 
See ee 4-tf 
CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. P, Hartford 5, Conn. 8-3¢ 
NEGATIVE RETOUCHING. Highest quality work for discriminat- 
ing photographers. All corrections, prompt service. Alice Turner, 
425 Central Park West, New York, N. Y. 9-2¢ 
RETOUCHING — HIGHEST quality. Three-separation, also 
black-and-white. All work guaranteed. Mrs. D. H. Gaines, 
P. O. Box 1105, Homestead, Fla. 9-6c 
RETOUCHING — PROFESSIONAL. Rates to match your re 
quirements. McVadon Studio, Box 147, Biloxi, Miss., or 630 
Commercial Place, New Orleans, La. 10-1 
EXPERIENCED RETOUCHER and etcher. Year round dependable 
service. School work accepted. Prices: 3x5, 50c; 5x7, 75¢ and 
$1.00. Mary Ebough, Stewartstown, Pa. 10-2c¢ 
OPAQUING, RETOUCHING, etching and negative corrections 
by experienced retoucher. Prompt service and reasonable prices. 
School work 35c. Kenneth E. Gordon, 321 Church St., North 
Syracuse, N. Y. 10-1 





OIL COLORING, individual attention. Two day service. 8x10, 
70c. Colonial Portrait Service, 346 Gregory Ave., West Orange, 
ee 2 10-1 
NEGATIVE RETOUCHING — First class work. 3x5, 50c. All 
corrections; prompt service. Gerda Jablon, 654 Boyd, Spartan- 
burg, 10-le¢ 


NEGATIVE RETOUCHING and etching. 3x5, 75c; 5x7, $1.25 
Mailed special delivery. Emil Dauwalter, 3321 - 8th St., N.E., 
Washington 17, D. C. 10-le¢ 


RETOUCHING — COLORING, highest quality at fair prices. 
Employed five years by Master photographer in east. Two 
conscientious artists help handie work. Paul Argenio, 18 Mar 
ket St., Pittston, Pa 10-2c 





Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, etc. 


Stamp in Gold, Silver, or Colors 
See your dealer, or write to 


WYMAN ENGRAVING COMPANY 
36 Washington St. Boston, Mass. 








and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Cumera — that camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That Is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2. 

ALL OTHER CLASSIFICATIONS: Twenty 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


cents (20c) per word; 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month 

FOR MORE DETAILED INFORMATION 
System, Confidential Service, etc., 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bldg., Cleveland 15, 
Ohio. 


concerning our Deposit 
write for rate card. 








ERNEST K. GRIPPS. Photographic retouching, 
Main St., Orange, N. J. Write for price list 
EXPERIENCED COLORIST — Prompt, reliable. Send for 
ple. F. M. Turner, 721 Overton, Kansas City 3-E, Mo. 10-lc¢ 
EXPERT RETOUCHING and etching for the trade. Reasonable 
rates; fast service. Charles Silom Photo Retouching Service, 
244 W. 42nd St., New York 18, N. Y. 10-1c 
COLORIST — RETOUCHER. Mail orders given careful and 
prompt attention. Mrs. O. J. Stevens, 24 Grove St., Mont- 
gomery, Aia. 10-1c 
NEGATIVE RETOUCHER of high quality. We can retouch at 
prices you want to pay. L. Dee, 1335 Dunad Ave., Opa 
Locka, Miami, Fla. 10-le¢ 


corrections. 326 
10-1¢ 
sam- 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being cdvised when employ- 
ers fail to accord this courtesy to employees. 











SMALL EXCLUSIVE studio located in southwestern Michigan 
town has excellent opportunity for an experienced darkroom 
printer who is interested in a permanent, well-paying position. 
If qualified, and interested, there is also opportunity for 
camera work with modern equipment. Owner is interested in 
congenial assistant with ideas of his own to contribute. Send 
pertinent information and full particulars to R-70 care this 
journal. 10-1 
PORTRAIT PRINTER —— Man experienced in quality printing 
Finest equipment, pleasant working conditions. Good future 
with security for right man. Write qualifications and starting 
salary. Evart D. Adams, M.Photog., 106 N. Main, Kokomo, 
ind 10-2 


PHOTOGRAPHERS — IMMEDIATE openings for top notch photo 
graphers and printers: 8x10 industrial operators, Speed Graphic, 
color photographers, photo mural printers, plant foreman, 
slide-film strip technicians. Picture framer, to join, matte, and 
finish. Receptionist for new plant with commercial photography 
experience. Completely air conditioned, 33 persons employed 
Top salaries, overtime. Don’t apply unless experienced. Phone 
— write Charles Mayer Studios, Bowery at Center Sts., Akron, 
Ohio. 10-3 
IMMEDIATE POSITION open for a top quality portrait printer 
in an outstanding studio. Production management and photo 
graphing ability desirable. P. O. Box 669, Rochester, N. Y 

10-1c 
NATIONAL PORTRAIT organization headquarters, St. Louis, 
Missouri, wants head colorist capable of high quality pro- 
duction with supervisory and training ability. Write F-61 care 
this journal. 10-1 
MANAGER PHOTOGRAPHERS and non-ph 
with sales and promotion experience. 
tunities in a large chain studio organization starting January 
1953. Write full particulars. Personal interview will be ar- 
ranged. Write F-62 care this journal 10-3¢ 





tographic gers 
Several excellent oppor- 





SITUATION WANTED 


The insertion of an advertisement under ‘*Situation Wanted’’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver- 
tisement for a position, if only with a postcard. The pub- 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers. 











ARTIST — GOOD colorist, also airbrush copy finishing; 
producer, wants steady job with production portrait or 
ing studio. Write G-17 care this journal. 


good 
finish- 
10-1¢ 





@ It dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 


Dries prints up to 11x14 
size and dries them flat. 


Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at- 
tendant necessary. 
The cabinet is made of 20 
gauge steel and painted a 
light brown crackle finish. 


® Simple to operate. 





A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 


8863 Avis 


® Two dryers in one — 
Inexpensive to operate. 


No furled edges — No 
blisters. 

Same drying time on 
damp muggy days. 


Takes only 14x24” of 
space. 


*Does not include tins. 


See Your Dealer or Write 


ony $79.50" 
Detroit 9, Mich. 


Patented 
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FOR PEAK EFFICIENCY ; 
pis Cutstanding Value. 


PROFESSIONAL 
LIGHTING UNITS 


Modeling Light (A1l6) at 
$18.95 and Caster Base 
(BR3) at $23.90 (as illus- 
trated) are just two of many 
Victor Studio Lighting Units. 
Designed »for years of 
DAILY use, interchangeable 
Victor lights and mounts 
meet the highest profession- 
al requirements. Write for For No. 4 photofloods 
complete catalog. or 500 watt Mazdas. 


JAMES H. SMITH & SONS CORP. 
GRIFFITH, INDIANA, U.S.A 





NEW FALL CATALOG 
JUST ISSUED... FREE! 


Write for the 16 page issue showing 
MORE NEW SALES IDEAS FOR STUDIOS 


[-] PROOF ENCLOSURE SLIP 
(Samples Sent On Request) 


[-] JUST MARRIED BANNER 
[] RICE BAG (Enveiopes) 


[_] NEW DELUXE BLUE GARTERS 


[|] PROOF AND DELIVERY ENVELOPES 
(Samples Sent On Request) 


[] CUTS FOR ADVERTISING 
[] PHOTO MAILER PRICE LIST 
[1] BABY PROMOTION TOYS 
[] TRICKS AND NOVELTIES 








DID YOU GET THE 40 PAGE 1952 
CATALOG? WRITE FOR YOUR COPY. 


PIERCE CO. 











3701 Nicollet Ave 
Minneapolis 9, Minn. 











BY CHARLES ABEL 


Many professionals remember my book Money 
Making Ideas for Portrait Studios, published 
in 1931, sold out and long out of print. 
Orders for it still come in from those who 
have seen copies, those who bought it write 
to ask why | don’t publish a new one, while 
others who bought my more recent Profes- 
sional Photography for Profit and, following 
its precepts, have established successful stu- 
dios, keep asking for a new one on how 
to go after more business. 


So here’s my newest book: 


Tested Money Making 
Ideas for Photographers 


covering all types of business promotions 
and sources of new accounts for both portrait 
and commercial studios: tested, workable 
methods (all of them actually used), from 
getting back proofs to baby contests, from 
candid weddings to small-town fashions, 
newspaper, direct-mail and radio advertis- 
ing ideas, form letters and the like. Literally 
a mine of ideas all integrated with a detailed 
cross-referenced index so that in a moment 
you can put your finger on any number of 
ways to tackle your immediate problem. This 
is not a reprint or a rehash of the old book, 
but all entirely new material. 


ORDER 
NOW 


644x914 — 280 Pages 
Cloth-Bound 


$3.95 postpaid 


(in Ohio add 1c for sales tax) 


Charles Abel Incorporated 


519 Caxton Building Cleveland 15, Ohio 
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HOLSON BRINGS YOU THE LATEST IN 
STEREO WEDDING PRESENTATIONS! 


THE HOLSON WEDDING CHEST 


MODEL 3D-200 


A beautiful chest designed to blend with any furniture style. The 
bride will display it proudly on her living room table. Richly 
hand finished in two-tone Ivory. Durably constructed of heavy 
plastic. Softly lined with satin and velvet. 


Comes complete with the exclusive Holson ‘wedding white’ self 
illuminated Stereo viewer. Slide compartment holds as many as 
80 slides. Unique Holson side cushions grip the slide mounts 
and holds them firmly, at the same time permitting you to vary 
the number of slides. 





Order the Holson Stereo Chest, model 3D-200, from your dealer 
or stockhouse. 


wie Write for complete information about the correct way 
to sell Stereo for weddings, and the complete New 
Holson Holson catalogue showing other fine albums. 


Binders Holson Binders, Inc. 


WD 
762 Wythe Avenue, Brooklyn 11, N. Y. 
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The Correct 
Kodak Paper 
For Any subject... 


the way you want it 


Whether you’re portraying a mood 
or an idea, making a portrait or 
photographing a commercial 
subject, there is a Kodak paper that 
exactly fits your needs. Ask your 
Kodak dealer to show you samples 
of those with which you are not 
familiar. 





No. of Contrast 
Surfaces Grades 





Contact or projection printing; 
KODAK OPAL PAPER great warmth, moderate Normal 
speed; ideal for portraiture 





Contact or projection printing; 
KODAK EKTALURE combines warmth and high 
PAPER G speed; inherently resistant to 
blocking in shadow areas 





Projection printing; moderate 


KODAK MEDALIST PAPER warmth, wide latitude in ex- 
posure and development per- 


mits intermediate contrasts 





KODAK PLATINO PAPER Projection printing; moderate 
warmth 





KODABROMIDE PAPER Projection printing; high speed, 
wide latitude 





Projection printing; full scale, 
KODAK ILLUSTRATORS’ brilliant emulsion; made for 
SPECIAL PAPER reproduction; surface fine for 
retouching 





KODAK ATHENA PAPER Contact printing; rich warmth, 
excellent tonal quality 








KODAK AZO PAPER Long the popular choice for 
commercial contact printing 

















EASTMAN KODAK COMPANY, Rochester 4, N. Y. 








Controlled Softners 
Coitrolled Speed 


with the Kodak Portrait Lens 





in No. 5 Universal Synchro Shutter 


$1582 


Whether you want the pleasing softness and pearly highlights so desirable in 


portraiture ...or the crisp brilliance demanded in illustrative or commercial 


work... it’s all obtainable with this Kodak Portrait Lens, 12”, £/4.8, in the 
Ilex No. 5 Universal Synchro Shutter. With the lens wide open, 
you get unmatched softness ... stopped down, it’s sharp... in color or 
black-and-white ... and the degree of softness is exactly as you see it 
on the ground glass. The shutter has six speeds, from 1 second to 1/50 
second, Time and Bulb, and is accurately synchronized for all Class M bulbs and 
for speed lights. Ask your Kodak dealer to show you the 12” 


Kodak Portrait Lens in the No. 5 Universal Synchro Shutter. 


Price subject to change without notice. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





